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Serving the Mobile/Manufactured
Home Community in California

P.O. Box 3774
Chatsworth, CA 91313
(800) 929-6061
(818) 886-6479

Thank you for reading Mobilehome Magazine. This is our 10th year helping mobile/
manufactured home owners in California. We love what we do, but it is hard workand
printing 25,000 magazines every month is a costly undertaking. When MobilehomeMagazine was by subscription only, we never had any opposition or negative comments.
Residents loved it. In fact, over 80% voted it TERRIFIC in a poll and that’s when we
charged them $15/year! Now Mobilehome Magazine is completely free.
Things have changed since we started our “free, local editions” of the magazine. Of
course, we would expect a manager here and there to oppose the magazine. That’s to be
expected because some managers want to maintain their grip on their residents. They
don’t want residents to learn about the Mobilehome Residency Law (MRL) or read
articles that might help them protect their investment and lifestyle. However, many
managers have embraced the magazine, they like it, and some have even contributed
content. One of our goals is to promote good relations between managers and residents.
What we don’t understand, however, is why some advocates, folks who are supposed
to be dedicated to helping you, oppose the magazine. You may ask what are they doing?
Many won’t communicate with us. A handful have even decided to go to the extreme
of making sure the magazine doesn’t reach residents in their area, and in fact they want
the magazine to fail. We don’t understand. Aren’t these folks supposed to be helping
mobilehome owners? We would think they would embrace anyone or anything that
benefits mobilehome owners. Wouldn’t you?
The goal of Mobilehome Magazine is simple. We want to provide you with good,
accurate, up to date information, suggestions, tips, and articles about what’s happening
in your local area as well as statewide. And we want to deliver a magazine to your door,
free of charge.

fawodley@yahoo.com
www.mobilehomemagazine.org

Mobilehome Magazine is
published every month
exclusively for owners
of mobile/manufactured
homes in California.
MHMag is not responsible
for content contained
in advertising

PUBLISHER & EDITOR
Frank A. Wodley

ADVERTISING SALES
Rose Rosales

We make it clear we are not in competition with anyone or any organization and that
MHMag is YOUR MAGAZINE. You, your leaders, or in fact anyone can contribute
content to the magazine. Our only criteria is the information be accurate and of value
to you. What a great way to organize, network and form a COMMUNITY.

Greg Frazier

Today we are the number one source of information for mobile/manufactured home
owners in California. We print and distribute 25,000 copies monthly (4 local areas of
5,000 each and 5,000 statewide in our California edition).

CONTRIBUTORS

We hope you will support us. Thank you for reading and kindly stay in touch. We
always appreciate hearing from you - send
,
us a note or an email anytime.

PROOFREADER

Frank A. Wodley

Editor & Publisher,
Mobilehome Magazine
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DESIGN

Donna Matthews

Rose Rosales
Evelyn Rosales
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The Birth of a New Publication
July brought forth several new offspring of Mobilehome
Magazine. Being a homeowner in North San Diego County,
I am celebrating that edition’s birth.

receive the magazine. That is probably unrealistic, since some
parks like Friendly Hills (Escondido) will resist distribution;
however we can also use direct mail.

I was elected/drafted into the office of President for my
Homeowners Association in December of 2011. While our
park, being on the small side at 113 spaces, was not experiencing any major problems, I found that my ignorance of
the Mobilehome Residency Law (MRL) and other laws regulating mobile home parks was fairly extensive. Mind you, I
had been a mobile home sales agent for almost nine years,
specializing in new homes, and lived in mobile home parks
for nearly 30 years, but what I did not know would fill a small
book.

They cannot do so legally, since such distribution by a
homeowner in the park is guaranteed by law. Perhaps it’s
time for the ACLU to get involved to ensure that residents/
homeowners rights are protected in spite of living in a mobile
home park. I sent them an email last week. No reply as yet.
Mobilehome Magazine is not competing with GSMOL,
nor is it attempting to replace GSMOL. The work and effectiveness of GSMOL at the State level is vital for the homeowners of California. Their paid staff and network of regional
representatives is essential and irreplaceable. These regional
magazines will provide both a exchange of information for
GSMOL and the magazine, as well as a way of communicating to greater numbers of homeowners. I believe GSMOL
membership is about 12,000, which is a number that is
reachable here in the North San Diego County area with just
this one new magazine.

As President, I had what is often called “on the job training”. I only recently stumbled on to SMMRA (San Marcos
Mobilehome Residents Association) and began attending
their meetings. They represent ten parks in our community.
While I found them helpful, I still felt ill equipped to effect a
positive brand of leadership for my HOA.
Then, somehow, I came into possession of the Mobilehome Magazine being published in Chatsworth as a statewide magazine. I decided to urge our Board to subscribe
to the magazine, to join GSMOL and for me to attend the
SMMRA meetings. I finally felt like I was learning my job.

There is an added benefit. All magazines are posted online
(www. mobilehomemagazine.org) so residents from around
the state can read and download all regional magazines. What
better way to know what’s happening around the state?
I see the magazine as an excellent way to share information and mutual problems, as well as possible solutions. As an
example, the article by Robert Warner of Rancho Calevero
on Robo Calling (see page 12). I intend to approach our Park
Manager with this creative idea, which is specially great for
our Disaster Preparedness Plan. I know the magazine will
make my Board more effective. In my humble opinion, other
Homeowners Associations stand a better chance of becoming
more effective as well.

Prior to this awakening, I had supported the Oceanside
homeowners in their fight to defeat Rent Decontrol. I wrote
letters and a Community Forum piece to the local newspaper
in their successful effort to defeat the ending of rent control.
Still feeling that I was just scratching the surface, I was
very interested and excited when I learned that Mobilehome
Magazine was planning to publish regional editions of the
magazine. I could see many advantages to a magazine that
would concentrate on the concerns and issues of the 100 plus
parks and over 16,000 mobile home owners here in North
County.

Speaking of homeowner associations, it is most important
that every park should have one. It is also important that
the homeowners attend their meetings and support them
financially. Dues ranging from $5.00 to $20.00 a year is a
pittance that 98 percent could afford. There is work to be
done and I am hoping that the new North San Diego edition
of the Mobilehome Magazine will give us the momentum to
achieve our mutual goals.

An attractive, easy to read, monthly magazine that provides
guidance and communication between local parks would be
a godsend to others like me. These parks face similar problems and yet rarely know that neighboring parks are dealing
with the same issues. If not currently the same, the issue may
soon be coming their way, as the Park Owners are often of
the same mind. I became a strong backer for this regional
publication, contacting residents in a number of parks trying
to recruit volunteers to deliver the free magazines to each
and every homeowner. It is not an easy task and I have had
moderate success in the limited time I have been making
such contacts. The goal is to see that every homeowner will
Vol. 1 No. 2 August 2013

The ironic aspect for me is that as a staunch conservative, I
am now also a Community Organizer or activist.
Lloyd L. Rochambeau, President
Lakeview Mobile Estates Homeowners Association
San Marcos, CA
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Invention of the Year!

Difficulty understanding conversations?
Now there’s a simple, invisible and
affordable solution

FREE

Batteries fo
r
Life!
ask for deta

ils

Perfect Choice HD™ is the personal sound amplifier
that’s like reading glasses for your ears™!

O

ver the years, I’ve had operated amplifier let’s me
more and more trouble turn up the volume when I
understanding what people need it. I can adjust the volume
are saying. I have to get them to to the level that suits me. Best of
repeat themselves over and over… it’s all, no one knows I’m wearing
really embarrassing. I found myself it. The battery case sits behind
avoiding parties and gatherings– my ear and the clear sound tube
even church, where my inability to carries the amplified sound to
understand people was a problem. the tiny sound bud that rests in
Then a friend told me about Perfect my ear canal. It’s comfortable, it
Choice HD . It’s a small personal doesn’t fill up my ear and, even
sound amplification product that’s though it’s small, the controls are
simple to use and virtually
Why Perfect Choice HD is the best choice !
invisible. It’s like a whole
/
new world’s been opened Lightweight
Less than 1 ounce
Inconspicuous
up to me.
Excellent –

“Reading
glasses for
your ears”

TM

There isn’t anything
wrong with my hearing,
it’s just that some
sounds– conversations,
the TV, birds chirping–
aren’t loud enough.
Now, this small, battery

Optimized for speech

Test and Fitting Required
Free Batteries for Life

No
Yes, ask for details

One-on-One
Personal Set Up

Free
60 Days

Friendly Return Policy

Top signs that you
might benefit from
Perfect Choice HD
- People complain that you have
the TV or radio turned up too loud
- You ask people to repeat themselves
- You hear conversations but have
trouble understanding the words
- Talking on the telephone has
become difficult
- People tell you that you talk
too loud
- You find yourself avoiding crowded
situations like restaurants or parties

easy to use and the battery is simple
to change.
“Reading glasses for your ears”
Now, thanks to the work of a doctor
who leads a renowned hearing
institute, you can experience this
remarkable product for yourself
with our exclusive home trial. If
you are not totally satisfied with
this product, simply return it within
60 days for a refund of the product
purchase price. Call now– or you’ll
never know what you’re missing.
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Affordable, Simple to use,
Virtually impossible to see

Call now and find out how you can
get FREE Batteries for Life!
Please mention promotional code

50624.

1-877-734-9234
1998 Ruffin Mill Road
Colonial Heights, VA 23834
Perfect Choice HD is not a hearing aid. If you believe
you need a hearing aid, please consult a physician.

80783

Sound Quality
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Putting the fun back in fund-raising
Is your group working too hard for its money? You are if
you’re spending up to six hours to
set up to prepare a meal, serve it
and clean it all up. Are you happy
with the $.50 profit on a plate of
pancakes?

the theme of the fair. Many of our residents express their
gratitude for the HOA for delivering an informative speaker on
the subject of the ever-changing
world of Medicare.
One of the key factors in holding a fair is that the park allows
us to use the clubhouse at no
charge. We’re lucky to have a
large clubhouse and can easily
accommodate 19 vendor tables
with ease. With three fairs under
their belt, the HOA team has
become accustomed to working
these fairs. It takes roughly 45
minutes to set up the clubhouse,
then three hours for the fair itself,
and another 45 minutes to clean
up and take down the tables.

Our HOA, at Rancho Calevero,
has found a way to lessen the
work and greatly increase profits.
We’ve discovered “Fairs”. This is
an event that has a theme and line
up of vendors to participate along
the theme. First let’s talk about
how we go about finding your
vendors. We found the best source
to be the people who advertise
in our monthly newsletter. This
works well because they’ve already
shown an interest in reaching the
mobile home community and are
much more receptive since this is
their focus.

A number of the team members
don’t stay for the full three hours
during the fair but return to help
out to clean up and tear down.
The fairs have all been held on
Saturday mornings from 9 AM to
noon. We usually set up the night
before and the vendors start arriving to set up their booth around
8 AM. Refreshments are served during the fair, and we also
have two raffles for with a prize of $25. The vendors pay $75
to $100 for a table 30” x 6’ long. We distribute two flyers to
our residents and make one Robo call to promote each fair.
The fairs have brought in $500, $950, and $825, respectively
for our first three fairs. The profit from the raffles offsets the
cost of refreshments, so most of that revenue is considered
profit.

We produce a special flyer to
promote the upcoming fair to
the vendors, which gives them a
better understanding of the event
we have planned. We have three
different themes for fairs with one
fair being repeated twice in a year. In the first quarter, we
have the “Home-Improvement Fair”. That’s followed in the
second quarter by the “Healthier Living Fair”. In the third
quarter, we repeat the “Home-Improvement Fair” as the
vendors and residents felt they got so much out of it that
the HOA decided to do it twice a year. In the last quarter of
the year, we have a Medicare fair, bringing in a number of
vendors that sell Medicare advantage programs.
Let’s talk about our first fair of the year, which is the
Home-Improvement Fair”. This one invites a number of
home-improvement vendors to show off their products and
meet the residents of our park. It draws handymen, real
estate agents, insurance agents and a vast array of vendors
representing products used for a mobilehome. This fair is
quite successful, which is why it’s being done twice a year.

The great part of this program is we plan to repeat the same
fairs each year. As long as the fairs continue to be a favorable
experience for both vendor and residents, it becomes simpler
to re book the same vendors as time goes on and it makes it
easier to increase the size of fair as new vendors express interest. The HOA’s goal is to grow a fair to 19 vendors, and if you
do the math at $75 a table, we’d be making $1,425 per fair.
We’re very proud that the fairs have become a success with a
minimum of effort and a maximum of profit.

The second fair is the health fair, which brings in the
number of health-related vendors and products to improve
one’s health. The last fair the year in the fourth quarter is the
Medicare fair. We sometimes have a guest speaker at the fairs
who can deliver good information to our residents regarding
Vol. 1 No. 2 August 2013

Bob Warner, robertwarner2084@gmail.com, Rancho
Calevero, Oceanside California
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NOTHING TO FEAR
by Attorney Jon S. Heim,
Reprinted from COMO-CAL’s
THE VOICE July 2009
Most mobilehome residents lack the legal and financial resources of the owners and management of their
mobilehome parks. Many residents fear that, as a practical matter, they cannot effectively challenge a wrongful act
or policy of ownership or management, or that if hey try
they can suffer retaliation. For better or worse the Mobilehome Residency Law, California Civil Code Sections 798
through 799.11 (“MRL,” to which all following citations
refer) does give park owners wide latitude in setting park
rules and regulations.
Nonetheless much of the MRL is intended to give residents a voice in park affairs, and to protect them from
ownership backlash for meeting or discussing park issues.
In Section 798.50 the Legislature declared its intent “to
ensure that homeowners and residents of mobilehome
parks have the right to peaceably assemble and freely
communicate with one another with respect to mobilehome
living or for social or educational purposes.”

physical improvements, and addition, alteration or deletion
of improvements, services or equipment. (Sec. 798.53.) The
MRL does not require that park ownership accompany park
management to such meetings, but it does mandate that
ownership’s identity and address be disclosed upon request
of a homeowner or lessee (not any other park occupants).
(Sec. 798.28.)

To those ends no park lease, rule or regulation may
prohibit peaceable assembly at reasonable hours and in
reasonable manners. (Sec. 798.51, subd. (a)(1).) “[P]ublic
officials, candidates for public office, or representatives of
mobilehome owner organizations” may be invited “to meet
with homeowners and residents and speak upon matters of
public interest, in accordance with Section 798.50.” (Sec.
798.51, subd. (a)(2).)
Homeowners and residents have the rights to canvass and
petition the park community “for noncommercial purposes
related to mobilehome living” or public elections. (Sec.
798.51, subd. (a)(3).) Homeowners and residents may use
the park’s clubhouses or recreational halls for these meetings,
without additional cleaning or insurance charges if the meetings are hosted by a home owner or resident, all are invited to
attend and no alcohol is served. (Sec. 798.51, subds. (b), (c).)
If any of these rights are denied or unreasonably impaired by
“any rule, regulation, or other policy” of park ownership or
management, any aggrieved homeowner or resident may sue.
(Sec. 798.52.)

Moreover whenever management proposes amendments
to park rules and regulations, management must “meet and
confer with the homeowners in the park, their representatives, or both,” on at least ten days notice. (Sec. 798.25,
subd. (a).) In general, however, as long as management does
meet and confer it need not accept the views or requests of
homeowners. Rather “the noticed amendment to the park’s
rules and regulations may be implemented, as to any homeowner, with the consent of the homeowner, or without the
homeowner’s consent upon written notice of not less than
six months.” (Sec. 798.25, subd. (b).) Thus if a homeowner
does not accept an amendment, he or she will be bound by it
anyway after a while. That’s the provision that gives management such broad discretion in ultimately determining the
content of rules and regulations. Homeowners get only a
voice, not a choice.

Many homeowners and residents may be unaware that
they have the right to meet not only among themselves, but
with park management too on many significant subjects,
within thirty days after written request. The meetings may be
individual or collective. The subjects include proffered rental
agreements, existing park rules, standards for maintenance of

Any rule or regulation imposed without following this
meeting and conference process is void and unenforceable.
(Sec. 798.25.5.) So is any rule or regulation “that creates a
new fee payable by the homeowner and that has not been
expressly agreed upon in a written rental agreement or lease.”
(Sec. 798.25, subd. (e).)
8
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As counsel to both park owners and homeowners, I have
often observed how limitations on the latter’s legal or financial resources affect the process and resolution of disputes
between the two. Those limitations are real and raise fear
in homeowners. The foregoing and other provisions of the
MRL are intended to bring the balance of powers a bit more
square.

other homeowner organizations to those meetings. There
they can discuss common interests and issues, and plan
lawful, reasonable courses of action. There too they can join
together in organizations like a HOA (Home Owners Association), and by so doing marshal the resources necessary to
pursue their common rights and important causes.

However they’ll work only if homeowners and residents
know and use them. For example, one homeowner may not
be able to afford substantial legal counsel, let alone litigation,
no matter how worthy his or her cause may be. But that
same one homeowner may canvass, petition and meet with
others, and may invite public officials and representatives of

In this light homeowners have little to fear. But they have
much to do and much to organize. The rights given to homeowners under the MRL will have no effect if they are not
understood and invoked by those whom they are designed
to protect and serve.

EQUALS

Form An HOA - MHMag Will Help
Mobilehome Magazine recommends you form a Home
Owners Association (HOA) in your park. Here are some
suggestions:

e. Be an open group. Welcome suggestions and comments.
f. If you have a manager that is an issue, you can have the
first series of meetings in a residents home, rather than in the
clubhouse.
g. Order an instructional manual from Mobilehome Magazine. We have “how to” guides from two different statewide
organizations - Utah and Minnesota.
h. Always have an agenda for meetings.
i. Keep control of meetings. No one likes a meeting where
residents are shouting at one another. One way of keeping
control is the use of question cards, written by residents, and
submitted to the front table.
j. Have specific goals.
k. Use Mobilehome Magazine to help answer questions
you might have in dealing with a specific issue. Perhaps
we can write an article that would be helpful.

a. You need a core leadership group, made up of 3-4 park
residents. Volunteers should have a basic understanding of
the MRL, should be open and willing to learn, and should
be motivated by service rather than ego. Egos have NO place
in advocacy.
b. The group need not be formal, i.e. incorporated with the
California Secretary of State. We believe simple is better and
you can focus on issues rather than protocol.
c. Include all park residents in your meetings and information distribution. You can distribute Mobilehome Magazine
once a month with an insert about HOA developments.
d. If you live in a large park, it is helpful to have “block
captains” so any flier/magazine distribution work is a team
effort.
Vol. 1 No. 2 August 2013

9

$960??
How much are you paying for TV + Internet + Phone service?
With the huge increase in cable TV prices over the past few years TV, Phone, & Internet
has become the most expensive monthly utility for most residents in California.
Planet Earth Satellite offers an alternative from the traditional expensive cable TV,
saving residents in California up to $960 their first year. How much are you paying?

See for Yourself What Our Customers are Paying
TV Service for two TV’s
High-Speed Internet
Home Phone

$29.99 Per month (120 channels & Free HD)
$35.00 Per month
$24.99 Per month

*Customers do not have to take all three services to take advantage of this pricing, if
you only need one or two of the services you will still get these low prices!

TAKE THE 5 MINUTE PRICE CHALLENGE & SAVE $960!
Would you spend 5 minutes to save up to $960? That’s all the time you will need
to see what we can save you on your TV, Phone, & Internet service.
The Three Simple Steps for the Price Challenge:
Step One:

Call Planet Earth Satellite Toll Free 1- (800) 354-2930
“You will be greeted on the phone by a friendly live operator”

Step Two:

Tell Us What You Need!
Simply tell our sales professional what your needs are
(how many TV’s you have, what speed internet your looking for)

Step Three: Compare your price quote to what you are currently paying!

Call For FREE Price Quote: 1-(800) 354-2930

*Free equipment and installation is contingent on a 24 month agreement for qualified customers
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Ink Out Loud: Backed up
against the mobile home wall
Their homes are not mansions, but for many senior citizens
the little boxes are the last places they call home.

the supply of units is not even in the ballpark of demand.”
According to a 2010 article that appeared in the real estate
section of Wealth magazine, “The pièce de résistance for
mobile home parks is that the land in many of the mom and
pop’ parks is already paid off, and the sellers will hold the loan
with only 10 or 20 percent down.”

Mobile home parks may feature a community center, small
manageable yards and close neighbors who are often 55 or
older.
A recent disturbing real estate investment trend encourages
people to buy mobile home park properties. Apparently there
is money to be made.

Someone needs to come to the aid of seniors who are
suffering and struggling in parks bought out by big investors.

So people with a little capital and no conscience can really
take advantage of this investment opportunity. And taking
advantage they are.

A group has come to the rescue and it is made up of seniors
seeking to get rent control for owners of mobile homes in
parks on the ballot.

Once upon a time, mobile home parks offered seniors the
possibility to humbly manage on fixed incomes. People were
able to move themselves, sometimes their pets and perhaps
some memorabilia from the glory days; some knick-knacks
for the sake of nostalgia or even reminders of a widow or
widower’s true love.

Save Our Seniors (SOS) has thus far collected about 250
signatures for two ballot initiatives; one for the city of Lakeport nd one for the county, according to former journalist Bill
Eaton, a mobile home park resident.

But, hey ... who cares? We’re talking about making more
money.

The nucleus of SOS consists of about a half-dozen people
who have contacted lawmakers and sought out signatures.

Eaton said SOS wants rents to align with the rate of
inflation.

Decent people wouldn’t knowingly take advantage of
people who barely scrape by, would they?

As a matter of fact, SOS is out Friday and Saturday in front
of Grocery Outlet and Safeway in Lakeport seeking support
and volunteers.

No, decent people would not, but the following people
will.

I applaud the SOS group for taking care of business and
taking care of one another.

A website by the name of biggerpockets.com boasts: “It
costs a tenant $3,000 to move their mobile home out of your
park and into another. So, basically, you can continue to raise
rents because the cost for the tenant to move is far higher
than the resulting rent increase.”

Their generation is leading by example by rejecting apathy
and taking the necessary steps to create positive change.
Investors preying on our older generation should know
they are lending to the decline of our country and devastating our citizens.

Wow, the investors really have these folks over a barrel.
How proud the investors must feel. Maybe they share
stories with their families during holiday dinners. I wonder
if any of them pause to consider the people who might not
be eating at all during the holidays because they can scarcely
afford the space rent to keep a roof over their heads.

Somehow the investors excuse themselves or justify their
actions. In the immortal words of George Burns -- “No snowflake in an avalanche ever feels responsible.”
If you are appalled, infuriated and wish to lend a hand or a
signature, call 707-666-7977 or 263-3580.

Yet another website, www.nuwireinvestor.com, states:

Mandy Feder is the Managing Editor for Lake County

“This type of housing -- basically housing for poor people
-- has endless demand. As America continues to fall apart,
this is one part of the market that increases every day. It is
not at all unusual for a mobile home park to run 100-percent
occupied for decades. And that’s even during recessions like
the one we’re currently in. It’s a market that’s here to stay, and
Vol. 1 No. 2 August 2013

Publishing. She can be reached at mandyfeder@yahoo.com
or 263-5636 ext. 32. Follow her on Twitter@mandyfeder1
Updated:05/09/2013
.................
http://www.record-bee.com/mandyfeder/ci_23212817/
ink-out-loud-backed-up-against-mobile-home
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Robo Calling
Getting the word out
At Rancho Calevero in Oceanside California, our Park
management was looking for a solution to a problem: how
to reach everyone in the Park in an expedient manner. This is
not an easy task when you have 324 homes to get the word
out to. This took three office staff members making phone
calls for two hours each, so that was equal to six personhours. The office came up with the idea of getting a block
captain to call 10 neighbors, so this would involve calling 34
block captains. It quickly became obvious that there had to
be a better answer.

keep it current. With people moving in and out of the park
and getting new cell phones, it’s a constant job to keep this
list up to date.
We use Microsoft Excel to handle this task. Once a phone
list has been updated, the next step in the process is to have
someone record the message. The phone message is a standard
60 seconds long. In some cases, we do a 30-second recording
and play it twice in the 60-second message. It’s important to
identify the Park in the first few seconds of the message so
people don’t hang up on thinking it’s a solicitation. All our
messages start with “Hello Rancho Calevero” and this works
very well for us. The next step
is to get a call set up for distribution. We go to Callfire.com,
login and set up our call.

We found the solution in a service used by most political parties that involved using
Robo calling. Using the calling service by the name of
Callfire, we are able to call all
of the homes within the Park
and many cell phones in a
short period of time. It’s now
possible, to make almost 400
calls in less than eight minutes.
It takes less than 10 minutes
to set up the Robo call. So
in a time span of less than
20 minutes we can contact
the entire group of residents
living in our Park. The cost
of the service is quite reasonable, with a 400 number call
costing less than $20. The
original intention was to have
the service used only in case
of emergency such as a water
main break. But the service has
been so well accepted, that it’s
now used to announce social
events at least once a month.

The Callfire website is fairly
easy to use and is backed by
a top-notch support team
should you have any questions. You set up your list of
phone numbers, tell them
what recording you want
to use for your message and
when exactly you would like
a call delivered. A call can be
scheduled a number days in
advance and for a specific time
of day. The whole process of
setting up the call takes no
longer than 10 minutes and
after that’s completed, your
call is ready for distribution.
When the residents receive
the call, the Park office number
is shown on their caller ID.
The system is set up in such
a way that it will not play the
message until someone speaks
into the phone or the answering machine has completed its message. This is important, so
everyone receives a complete message.

Let’s talk about what’s
involved in setting up the
service. We started by distributing a questionnaire for our
Park, asking residents if they wanted to be contacted for
emergencies only or social events as well. The vast majority
of our residents opted to be contacted for everything. We
used the information taken from the questionnaire to build
a phone list. The list is segregated in a way that we can call
everyone but the emergency only people. Once you build this
list of phone numbers, it’s important to make an effort to

So if you’re looking for a fast and inexpensive way to reach
your Park residents, this may be the answer.
Bob Warner, Rancho Calevero, Oceanside California.
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July Was Busy Month in North Bay
July was a busy month. It was our first month delivering
Mobilehome Magazine to mobilehome parks in the North
Bay area!
Here is a list of parks where a resident volunteer delivered
door to door:
•

Calistoga: Calistoga Springs, Chateau Calistoga;

•

Novato: Marin Valley Mobile Country Club

•

Petaluma: Leisure Lake Village

•

Santa Rosa: Colonial Park, Rancho San Miguel, The
Country

•

Sebastopol: Blue Spruce MH Lodge, Firecrest MHP

•

Sonoma: Seven Flags of Sonoma

•

Windsor: Windsor MHP

We thank every volunteer for your support, without it here
would be no local magazine in North Bay.
To supplement the door to door distribution, we mailed
directly to 1,000 residents (U.S. Mail) in the following 7
parks:
•

Rohnert Park: Rancho Feliz MHP, Rancho Grande

•

MHC, Rancho Verde MHP

•

Napa: La Siesta Village

•

Sonoma: Moon Valley MHP, Pueblo Serena, Rancho

•

Vista

If you have a computer and the internet, go online to
www.mobilehomemagazine.org to view all the magazines
we have published over the last two years. You can download articles of interest and you can read what’s happening in other areas of California (LOCAL).

•

•

We do MHMag on a shoestring budget, any donation
would be welcome, whether it is $1.00 or $100. We
pledge all donations will be used to bring YOU the magazine n your area.

•

Please order a FAQ Handbook. It is an invaluable source
of information and when you purchase one, you support
Mobilehome Magazine.

•

If you have email, send an email to fawodley@yahoo.com
so you are on our radar. We would like to build an email
network and welcome your participation.

The park owner and managers have not objected to the
magazine delivery. The manager written articles are a real
plus and a way to bring resident and manager together in a
productive way.
This is the only park that has rentals by the park owner.
There is also a fair number of spaces occupied by weekenders and vacationers who are generally not involved in
any park activity. The managers and assistant managers
live on site . The park office is open 9:00 AM to Noon 5
days a week.
It is my pleasure to get into my golf cart and deliver the
magazines because I believe it is an important publication
and I get to talk to people along the way.

If you are receiving MHMag through the mail, we need
you to step up and distribute the magazine in your park.
Just call Frank at 818-886-6479 for details.
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Let us know what’s happening in your park. Send us
an article in M.S. Word. Send us photos from a digital
camera (jpeg).

Consequently this park has no HOA, newsletter or any
organized resident group. The Mobile Home magazine has
been enjoyed and appreciated by park residents. It is the only
way that many can learn about rights and the MRL.

What Can You Do?

•

•

Calistoga Springs MHP is one of three senior parks in
Calistoga. Established around 1973 It has 145 spaces and
year round geothermal water therapeutic pool. Several years
ago the possibility of a resident park purchase came to us. At
that time we were able to gain corporation 501c3 status with
the IRS. The purchase was never possible but the IRS status
was kept..Consequently there is a resident elected BOD that
is concerned mainly with maintaining the mission of the
corporation.

Our Goal

Read Mobilehome Magazine. Knowledge is Power!

You can form a Home Owners Association (HOA). We
have two handbooks that give step by step instructions.
Sure it takes time and effort, but ultimately you are better
protected. Remember the saying: Strength in Numbers!

A Note from One of Our Volunteers

Ultimately our goal is to have a contact in each and every
park in North Bay (for that matter, in the state of California)
who will distribute the magazine door to door. We want very
mobile/manufactured home owner to be connected, to have
a voice, and to feel they are not alone. We want everyone
to know the basics of the law so that they know when their
rights are being violated.

•

•

Barbara Butler, Calistoga Springs
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WHEN CAN PARK MANAGEMENT ENTER MY SPACE?
by Attorney Jon S. Heim, COMO-CAL’s THE VOICE May/June 2009

in accordance with park rules and regulations. Under this
provision residents may credibly argue that management may
not enter a space just to inspect it or to determine if it is
being maintained as required, but rather may enter it only if
it actually is not being maintained as required. In short, no
“fishing expeditions.”

Some owners and managers of mobilehome parks think
they can enter a leased space in order to conduct a general
inspection or for any reason they like. However California’s
Mobilehome Residency Law (“MRL”, Cal. Civ. Code, secs.
798-799.11) limits the grounds for entry of land and mobilehomes, and affirms that all but emergency or abandonment
entries must respect the mobilehome resident’s right of quiet
enjoyment.

Moreover management entry of a space, even for such
authorized reasons, must not be done “in a manner or at a
time that would interfere with the resident’s quiet enjoyment.”
(Cal. Civ. Code., sec. 798.26, subd. (a).) Many mobilehome
residents and other lessees may have
heard the term “quiet enjoyment” yet
know only generally what it means.

Management entry rights in leased parks are set by California Civil Code section 798.26. A similar Section 799.2.5
governs entry rights in condominium
parks. Under both sections management’s right to enter a mobilehome
itself is understandably more limited
than management’s right to enter the
surrounding space. “[T]he ownership
or management of a park shall have
no right of entry to a mobilehome or
enclosed accessory structure without
the prior written consent of the resident” (Cal. Civ. Code, sec. 798.26,
subd. (a)), except “in case of emergency or when the resident has abandoned the mobilehome or accessory
structure” (id., subd. (b)). The resident may revoke consent at any time,
but must do so in writing. (Id., subd.
(a).) These provisions recognize that
a resident’s mobilehome is his or her
castle, like a house.

In the absence of language to the
contrary a covenant of quiet enjoyment is implied in every mobilehome and other lease. “The covenant of quiet enjoyment ‘insulates
the tenant against any act or omission on the part of the landlord, or
anyone claiming under him, which
interferes with the tenant’s right
to use and enjoy the premises for
the purposes contemplated by the
tenancy.’” (Andrews v. Mobile Aire
Estates (2005) 125 Cal.App.4th
578, 588.) However only a substantial interference with a resident’s
right to use and enjoy the premises
constitutes a breach of the covenant
of quiet enjoyment. “Minor inconveniences and annoyances” must be tolerated by residents.
(Andrews v. Mobile Aire Estates, supra, 125 Cal.App.4th 578,
589.) Thus, for example, occasional maintenance entries and
equipment noises would not violate a resident’s right of quiet
enjoyment, but persistent and unnecessary entries or noises
might well.

In recognition of the communal aspects of mobilehome parks, management has greater
rights to enter the leased land on which a mobilehome
rests. Management may enter a leased space “for maintenance of utilities, trees, and driveways, for maintenance of
the premises in accordance with the rules and regulations of
the park when the homeowner or resident fails to so maintain
the premises, and protection of the park at any reasonable
time[.]” (Cal. Civ. Code, sec. 798.26, subd. (a).) If such
maintenance requires interruption in utility service for over
two hours, management must give residents 72 hours notice
of such interruption. (Cal. Civ. Code, sec. 798.29.5.) Otherwise the MRL requires no notice of management’s intent to
enter. However some leases and some rules and regulations
may specify notice beyond that mandated in the MRL.

In this manner the MRL strikes a reasonable balance
between management’s needs and residents’ solitude.
Management may enter leased land to fulfill management’s
maintenance duties, handle abandonments or protect the
park, but in so doing must not unduly interfere with a resident’s use and enjoyment of the land. Management may not
enter a mobilehome or accessory structure unless the resident consents to entry in writing and in advance, the resident
abandons the mobilehome or structure, or an emergency
arises and necessitates entry. Management can’t just barge in
and snoop around, and the law protects residents’ expectations of reasonable peace and quiet.

A right of entry for maintenance of utilities, trees and
driveways, or for protection of the park, is sensible because
the MRL assumes and most park leases and regulations
provide that the park owner will maintain those things. Note
however that management may enter a space to maintain the
leased premises in general only if the resident does not do so
14
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INTERFERENCE OF SALES
Forward: Interference of sales in mobilehome parks exists today
and we believe when the real estate market is up, interference
increases. When you go to sell your home, you best understand
what might happen and how to protect yourself.

alone is not a criteria.
•

Another way to interfere with a sale happens when your buyer
goes to the manager to be approved. The park must provide a
buyer a reason why their tenancy was declined – in writing.
There are only two reasons to refuse tenancy – the ability to
ay the space rent and the expectation that the buyer wouldn’t
observe park rules and regulations nor had a history of evictions.

•

The park legally has 15 days to approve a buyer. Often times
they will take longer and your buyer will go elsewhere.

•

A common happening when you go to sell is the park will give
you a list of repairs required before you can sell. This can involve
painting the exterior of your home, repairing steps, railings,
porch, etc. Sometimes they give more than one list – even within
days of escrow closing. All trying to interfere with your sale.

•

Parks sometimes try to evict people without going through the
legal steps required. They try to scare people into leaving and/
or selling their mobilehome. Sometimes the resident just walks
away from his home. Please note there are definite rules and
violations as per the MRL for evictions.

•

Some managers tell residents they can’t sell “By Owner” and
should go through a certain company, i.e. the “favored company.”

•

Sometimes management tries to tell sellers their price is too high.

Q. Why does interference happen? A. The park wants to:
•

Discourage a seller enough so that he might lower his price.

•

Discourage a seller so that he will sell to the park or their

•

representative

•

With enough pressure, sellers may take the easy way out and just
leave their home, getting pennies on the dollar from the park.

•

Direct a buyer to a mobilehome where the park may make
money on the sale Q. How does the park owner gain from interference? A. They:

•

Get a mobilehome and the space it sits on, often times at reduced
cost.

•

Often move the mobilehome off leaving just the space. The
vacant space is no longer under rent control, i.e. the park may
charge any space rent they want.

•

Often move in a new doublewide or triple wide mobilehome
and sell it at a profit – sometimes $50,000 or more.

•

The asset value of the park increases whenever income increases
(keep in mind that the cost of maintenance and overhead is
about $125.00/space. Anything over an above the $125.00 is
the parks profit). Any increase in space rent results in greater
income; thus increased park value. The park wins several different ways. That’s why they do what they do.

•

The park may get money “under the table” from favored real
estate companies and/or agents. (This applies to managers more
than parks)

•

Some managers and parks interfere just to be nasty to residents
they may not like.

Q. What can you do to protect yourself?
•
Know the laws. Read Mobilehome Magazine.

Q. How do parks and managers interfere?
•

They use Housing and Community Development (HCD)?

•

Recently one manager phoned HCD complaining about three
mobilehomes in a park. HCD came out (without a formal
written request) and wrote up all three homes for “health and
safety” violations. The manager followed up with a letter to each
stating there were serious violations that needed to be resolved
ASAP. Also the letter stated that prospective buyers had to be
told of the violations. It turns out that each was going to be sold.

•

Most parks have a sign out front “Prospective buyers must seemanager.” This way the manager can steer the buyer to look at
only certain mobilehomes in the park.

•

Often management will incorrectly tell sellers that they can’t
sell their mobilehome. Some state that it is too old and the
park wants to upgrade by getting rid of older mobilehomes and
putting new homes in their place.

•

Form an HOA. Mobilehome Magazine will help.

•

Know that the park may upgrade, but can not force you to move
your mobilehome unless there are UNCORRECTED health
and safety violations. Those violations only take into account
problems OUTSIDE your mobilehome. Wiring, appliances, etc
inside can not be included in health and safety violations.

•

Verify income for your seller or have your real estate agent do it
so you are prepared prior to the meeting with park management.

•

If the park “pushes” you, you should write a letter to management and the park owner. Usually they won’t reply. Then you
may have to retain an attorney.

•

• Study the copy of “Sellers Guide.” This is available from
Mobilehome Magazine and was written by Clay Harrison.

Of course the above certainly is not complete, but it covers the
main ways parks interfere and how parks may gain through this
practice.
We at Mobilehome Magazine are very interested to act against
interference of sales. If your sale is being interfered with or you
know of a friend or neighbor whose sale is being interfered with,
PLEASE CONTACT US. We will try to do something about it
and we will let other members know its happening by publishing an
article in our newsletter “The Voice.”
Questions and comments may be directed to Frank Wodley,
Publisher, Mobilehome Magazine at 818-886-6479 or fawodley@
yahoo.com

A mobilehome MUST be moved only if it violates the Health
and Safety code – unsafe stairs, railings, porches, electrical
chords outside, refuse, debris, etc. and it is of a certain age. Age
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The Handbook of Frequently Asked Questions & Answers
We at Mobilehome Magazine often refer to the Handbook when someone calls us for assistance. And managers
and park owners also purchase the Handbook. Why not!
Everyone needs it.

The 36 page Frequently Asked Questions and Answers
HANDBOOK is designed to answer 58 of the most pressing questions mobile and manufactured homeowners have
about the Mobilehome Residency Law (MRL) and issues
that might arise in rental parks. It was compiled by the
Senate Select Committee on Manufactured Housing. We
feel all mobilehome owners should have a copy of the
Handbook to use when questions arise.

The FAQ Handbook is only available through Mobilehome Magazine. Each Handbook costs $6. This price
includes first class postage direct to you (about $2). Simply
fill out the form on page 17 and mail it to Mobilehome
Magazine, P.O. Box 3774, Chatsworth, CA. 91313. You
will be happy you did. We will send it first class mail as
soon as we receive your form.

We have sold over 1,500 Handbooks to date to both residents and managers. It is an invaluable reference guide
you will use over and over.
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Order Form for FAQ Handbook
The FAQ Handbook,
described on the previous page is a “must have.”
Ordering is simple. Just
fill out the form below and
send it with a check made
out to “Mobilehome Magazine.” We will mail your
Handbook within 24 hours
of receipt of your order.

$5.00

HANDBOOK
MOBILEHOME RESIDENCY LAW

FREQUENTLY
ASKED QUESTIONS &
ANSWERS

Support MHMag
There are several ways
you can support Mobilehome Magazine.

Compiled by the California Senate Select Committee on
Manufactured Homes and Communities

a. Distribute in your
park.

may have had, etc.
c. Please donate. We
publish
Mobilehome
Magazine on a “shoestring”
budget.
Last year we
distributed 40,000 magazines. We appreciate any
donations you might send
our way and please know
100% of all donations go
to support our efforts to
educate and inform California mobilehome owners.
d. Send us your email
address. We soon will have
an email network in California to link residents.

e. Email or write us. Tell
It is a big help when
us how we can improve
you volunteer to distribMHMag. What kind of
ute MHMag in your park.
articles would you like to
Remember the law allows
see? And we appreciate
the distribution of the
your feedback.
A Must-Have Handbook for All California Mobile/Manufactured Home Owners
magazine in your park, but
Published & Distributed by the Coalition of Mobilehome Owners - California
f. Above all, please read
only by a park resident.
Mobilehome
Magazine and
We will pay anyone voluneducate
yourself.
You
need
to
know
the
basics and
teering to distribute in their park 5 cents per copy.
where to go to get assistance. We will continue providb. Write an article.
ing you up to date, accurate information.
Remember, this is your magazine. Please step up
and write an article of interest to other mobilehome
THANK YOU FOR YOUR SUPPORT!
owners - what’s happening in your park, successes you
(8/2010)

Order / Donation Form (PLEASE PRINT)
NAME:________________________________________DATE_________________________
MAILING ADDRESS:_______________________________ E-MAIL:_____________________
SPACE #__________CITY:_________________________STATE: CA. ZIP:_________________
PARK NAME:_____________________________ PHONE #:____________________________

I’ll deliver magazines in my park. Send me a box of ______ magazines.
Donation Amount: $_______________
FAQ Handbook: $6.00 (delivered to you by first class mail)
Thank You! Your donation helps us continue our work!

INCLUDE CHECK OR MONEY ORDER PAYABLE TO “Mobilehome Magazine”
MAIL TO: Mobilehome Magazine, P.O. BOX 3774, CHATSWORTH, CA. 91313-3774
THANK YOU FOR SUPPORTING MOBILEHOME MAGAZINE
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#1 in Sonoma County Repair*
*Most Sonoma County HCD permits ﬁled
Trusted Name in Mobile & Modular Repair

• Energy saving tankless water heaters
• Full service plumbing and repairs
• Shower & bath upgrade

• Pure water ﬁltration packages

• Bathroom remodel

• Complete home re-piping in 2 days

• Dry rot, ﬂooring & wall repair
• New siding & skirting
• New vinyl & wood

• Walk in bathtubs sold & installed
• Clogged drains, toilets & sinks cleared
• Green plumbing products & materials used

accessible

Yellow Pages “Star” • 4-Star “Yelp” • Google Rated “A”
Reduced Senior Rates Plus FREE Triple Warranty Period

Richard Entler

(707) 568-5638
CA State Lic #494596
www.mrplumberservice.com

Eugene Chernioglo
C 916.919.4996 O 888.858.5024 F 916.739.0696
Eugene@AAremodels.com

4101 Power Inn Rd. Ste. D, Sacramento, CA 95826

www.A Aremodels.com

Brand Vacuums

THE VACUUM SUPERSTORE
• Great for Mobile Homes!
• Very compact!
• 25’ Cord / (2) 19" Wands
• Combo Rug/Floor tool
• Crevice Tool / Dust Brush
• Upholstery Brush
• Micro Attachment Set
Call 631-475-2762

$129.95

+ $15 Shipping

42 South Ocean Avenue • Patchogue, New York 11772
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