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Welcome back to Mobilehome Magazine.  This month we have had to do some 
juggling because we lost an advertiser in San Diego.  As a consequence, we are combin-
ing the North County and San Diego editions temporarily into one, namely Greater 
San Diego.  

When I was a kid, I remember typing the phrase “Now is the time to come to the aid 
of your country”.  I typed it over and over trying to improve my speed and accuracy.  I’m 
sure I wasn’t the only one, if you had a typewriter, you probably did too. And I became 
a pretty good typist, never knowing how much I’d use it over the years.

What does this phrase to do with Mobilehome Magazine?  Today, it has everything to 
do with it.  It means the future of the magazine! Although today we have a distribution 
network made up of over a hundred mobilehome owners (thank you all - without you 
there would be no Magazine), the Magazine is published and funded by one mobile-
home owner, namely myself.  

  I do not receive grants, I do not have corporate sponsors.  I do not charge a member-
ship or subscription fee (prior to July 2013 the magazine was by subscription, and the 
fee was $15/year). Why no subscriptions?  Because I want every one to get a copy, not 
just the few willing to pay $15. 

Many have asked how do I fund the Magazine? The answer is simple, through adver-
tising and donations. I have struggled with funding.  Advertising sales is certainly not 
my forte and unfortunately today, advertising revenue does not cover expenses. Fortu-
nately, two wonderful businesses have supported the magazine almost from the begin-
ning, namely Weibel Insurance and Hughes West-Brook Insurance.  Had it not been 
for them, there would be no magazine. Thank you Scott Wilson and Myron Hughes.

And as many of you know who have started your own businesses, getting off the 
ground can take lots of time, energy and money.  When I started the magazine two years 
ago, I estimated the expenses to produce it.  Of course printing costs were my biggest 
estimate.  Little did I realize how many other expenses, especially distribution costs, 
were involved.  For example, I publish 25,000 magazines a month.  Sending them to 
contacts in parks costs over $.10/copy.  That’s over $2,500 per month!  

So what’s the bottom line?  It is simple.  If you are reading this, I need YOUR 
SUPPORT.  The magazine may not continue without it.  It is a matter of numbers.  
Today the magazine reaches 25,000 households.  There would be no financial issues if 
everyone donated just a couple bucks a year, a small price to pay for all the magazine 
provides.  Your donation will not only keep the Magazine coming to you, but it will 
allow me to expand and provide a Magazine 
to others.  Ultimately I want all mobilehome 
owners in California to receive a Magazine.  
Wouldn’t that be wonderful?  That’s my goal!  

Frank A. Wodley,   
Editor & Publisher,           
Mobilehome Magazine

 
Serving the Mobile/Manufactured 
Home Community in California

P.O. Box 3774 
Chatsworth, CA  91313 

(800) 929-6061 
(818) 886-6479

fawodley@yahoo.com 
www.mobilehomemagazine.org

Mobilehome Magazine is 
published every month 
exclusively for owners 

of mobile/manufactured 
homes in California.

MHMag is not responsible  
for content contained  

in advertising

PUBLISHER & EDITOR
Frank A. Wodley

ADVERTISING SALES
Rose Rosales

DESIGN 
Greg Frazier

CONTRIBUTORS
Donna Matthews
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Rose Rosales

Evelyn Rosales
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It Ain’t Right!  The Law Doesn’t Apply to Mobilehome Parks!
Editor’s Note:  For years I’ve been writing that it seems as 

if mobilehome owners lose their rights as Americans when 
they move into some mobilehome parks.  The following story 
reaffirms this thought. 

Beverly and Michael Taylor live in Woodcreek Estates in 
El Cajon.

The following is from the video posted on KUSI.   To view 
the whole video, go to http://www.
kusi.com/, go to TURKO files: 
Laws Don’t Apply, It Ain’t Right 
& a Concrete Solution.)  Tuesday 
August 6, 2013

(The announcer speaks) They 
called KUSI’s Michael Turko when 
the management of their mobile-
home park told them to take down 
their flagpole.  That was three weeks 
ago and they refused. Now, Turko 
says,  the mobilehome park has 
called in the lawyers. The Taylor 

family says they can’t afford a high priced attorney.  They 
are hoping to find a crusading lawyer out there willing to do 
some pro bono work on their behalf and volunteer to help 
defend the right of all Americans to proudly fly the red white 
and blue. 

Michael Turko continues:  Ya, pretty amazing that some 
people can object to simply flying the American Flag on a 

flagpole in their own backyard.  
Give me a break!  

State and federal laws protect 
your right to fly the American 
Flag on land that you control.  I 
pointed that out when a manage-
ment company tried to make a 
local family take down their flag 
pole and that should have been 
the end of it, but now the manage-
ment’s lawyers claim the law 
doesn’t apply to them because they 
run a mobilehome park. IT AIN’T 
RIGHT!

Meet Bill Schlegel, President of Terry’s HOA
I’m privileged to be the president of a Home Owners Asso-

ciation, of a 200-lot mobile home park.  I enjoy working with 
a  board of energetic and creative people!  Ours is a senior 
park with residents of skill and good will. Retired! Most of 
us just want  to sit back and enjoy ourselves.  (We have very 
few, if any, places to move to from here!)

 We took office with visions of  sponsoring bridge,  bunko, 
bus tours, parties and pleasures, pool side, galore.   However, 
it hasn’t turned out that way since a successful, well financed 
campaign to cripple our town’s rent control, came to pass:   
We lost the temporary rent cap provision of our rent control 
ordnance with immediate and continuing consequences!   
Park-lot rents are going up, up, up!   Equity in our houses, 
down, down, down.  On top of that we have been hit with 
“A-Fee-For-Service” (tax?) by the City,  to continue to main-
tain what’s left of our rent control! 

 Not long after that monied campaign, our park  ( increas-
ing neglected, but now even better positioned for making a 
buck) was put up for sale.  Although we (HOA) legally had 
the right of first refusal according to our city’s ordnance,  the 
seller dodged every which way  to  avoid our  efforts to 
buy  it.   Now, the new owner has adopted,   what we have 
come   understand is so typical...a policy to save money at 
all cost,  by delaying and responding weakly to any and all 
communications!

  If you don’t have an HOA form one immediately!   
Then, hurry into  “Our Community” by sharing, your time, 
talent, energy and $ with the Mobilehome Magazine.   Both 
have potential far beyond just standing alone as “they” pick 
us off, one-by-one!   We need each other! Join us!   Act, do 
something, now!

Editor’s Note:  Soon after I formed COMO-CAL in late 
2004, Steve Molski joined (October 2005).  He was a staunch 
supporter I remember visiting Steve and his wife at Terry’s 
mobilehome park several times.  I’d always bring Steve copies 
of THE VOICE, COMO-CAL’s newsletter and he would 
distribute them to his friends and neighbors in Chula Vista.  
Unfortunately Steve passed away earlier this year.  

The reason I mention Steve is because he was also a good 
friend of Bill Schlegel.  Bill joined shortly after Steve (August 
2006) and has filled the void left by Steve.  Bill has been 
instrumental in San Diego having a Mobilehome Maga-
zine, and without Bill’s efforts you wouldn’t be getting the 
magazine. 

I am proud to announce that Bill has volunteered to be a 
member of the newly formed Mobilehome Magazine Advi-
sory Committee.  I will be writing more about the Commit-
tee in upcoming issues of Mobilehome Magazine Greater San 
Diego.  Thank you Bill for all your support!
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There is finally a computer 
that’s designed for 
simplicity and ease of 

use. It’s the WOW Computer, 
and it was designed with 
you in mind. This computer 
is easy-to-use, worry-free 
and literally puts the world 
at your fingertips.  From the 
moment you open the box, 
you’ll realize how different 
the WOW Computer is. The 
components are all connected; 
all you do is plug it into an 
outlet and connect your 
high-speed Internet. Then 
you’ll see the screen. This is a 
completely new touch screen 
system, without the cluttered 
look  of the normal computer 
screen. The “buttons” on the 
screen are easy to see and easy 

to understand. All you do is 
touch one of them, from the 
Web, E-mail, Calendar to 
Games– you name it… and 
a new screen opens up. It’s 
so easy to use you won’t 
have to ask your children or 
grandchildren for help.

Until now the very people 
who could benefit most from 
E-mail, and the Internet are 
the ones that have had the 
hardest time accessing it. 
Now, thanks to the WOW 
Computer, countless older 
Americans are discovering 
the wonderful world of the 
Internet every day. Isn’t it 
time you took part? Call now, 
and a patient, knowledgeable 
product expert will tell you 
how you can try it in your 

home for 30 days. If you are 
not totally satisfied, simply 
return it within 30 days for 
a refund of the product 
purchase price. Call today.
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Call now for our special 
promotional price!

Please mention promotional 

code 50690.

1-877-792-7147

If you can point your finger...
you can use this computer!
…It’s easy to read. It’s easy to see. It’s even easier 
to understand and use!     Just plug it in!!!   
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…send and receive emails, 
and video chat

Keep up with family and friends.

…”surf” the Internet
Get current weather & news.

…play games online
hundreds to choose from!

NEW
Touch Screen
Technology 

FREE 
Automatic 
Software 
Updates

U.S. Based
Customer Service

Technology Simplified – New and Improved
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How Seniors Benefit From Computers
A Note from the Editor:  I must say I’m addicted to comput-

ers.  I use mine perhaps 5 hours a day!  Without computers 
there would have been no COMO-CAL or Mobilehome 
Magazine.  My computer has helped me learn about publish-
ing, researching, mass-emailing, networking, and much, 
much more.  I still use the video tutorials at lynda.com, a 
wonderful website with thousands of videos on a variety of 
software subjects. 

Computers can open up a whole new world for you.  I 
know some of you video-chat with friends and family using 
Skype, a free service.  Many have contacted COMO-CAL 
or Mobilehome Magazine after researching online for help.  
Computers are here to stay and everyone should consider 
having one.  In fact that would make my job so much easier.  
Mobilehome Magazine could be 100% digital while reaching 
every mobile/manufactured home owner in California.

The following is from an online article about seniors and 
computers.  I thought it might be an interesting read:

Computers can help 
with health care for 
seniors, the social aspect, 
and being an enabler of 
life learning.

I have worked with 
people as old as 95; help-
ing them to use their 
computer to keep in touch 
with friends and family, 
discover old friends, track 
their investments, and 
better use the features of 
Google search. These are 
some of the benefits of 
seniors using computers. Those I have worked with were very moti-
vated to improve their computer skills and with good reason.

Connected seniors are more likely to be happier and healthier 
than their counterparts who do not use the internet. Evidence 
has shown that those seniors who are connected are less likely to 
suffer from depression. In an era where more of us live further from 
family and friends than ever before the internet has helped to stay 
connected.  I helped a woman in her 80s set up a Facebook account 
a while back to keep in touch with her grandchildren and see 
pictures of them and their travels in life. She also wanted to connect 
with friends she lost touch with from her childhood in Germany. I 
don’t know how much luck she had connecting with her lost friends 
but I know she was thrilled to see pictures of her grandson’s travels 
in Spain on Facebook that she likely would not have seen otherwise. 

I worked with another woman who received what she thought was 
a picture of her great-grandchild living in England who she had 
never seen and was unable to open it. When I arrived to address the 
problem she had opening up the file I realized it was not a picture 
but rather a video. Her tears of joy in seeing the video of her great-
grandchild crawling was something special.  When I left she gave me 
a big hug and thanked me for helping her to see the video. Skype is 
also a great connector of friends and family that live miles and miles 
away.  Many years ago the phone company said that long distance 
was the next best thing to being there. Maybe then it was but now 
it has to be Skype. 

The internet gives seniors better access to health care.  Commu-
nicating by email is a method used by more and more doctors. If 
you want to monitor what you are eating there are sites such as 
FitDay that allow you to do so. You also can do research.  Want to 
know more about a drug you are taking? Go to PDR.net.  Sites like 
WebMD and MayoClinic.com are just two sites that have an abun-
dance of medical information. Both of them also have a symptom 
checker where you can find possible causes of your symptoms. 

Studies have shown that 
truly lifelong learners have 
a better quality of life.  The 
internet provides the ability to 
quickly get information about 
world events, politics, sports, 
etc.  Wikipedia is one factor in 
why very few people these days 
have books of encyclopedias at 
home anymore.     

The last item I will mention 
is that the internet fosters inde-
pendence for seniors.  Seniors 
are now less likely to need 
someone to take them shop-
ping. I have shown seniors how 

to shop using Amazon.  Their orders get delivered to their door.  
Groceries can be ordered from sites such as FreshDirect. 

So if you think you or someone you know is too old to use a 
computer think again.  Ask some of the seniors I have worked 
with how using a computer has added to their lives and don’t be 
surprised if you see a 90something person in the park Skyping with 
their friend or grandchild. Whether you are a senior or advanc-
ing towards one day being chronologically gifted I am available to 
help you better use your technology.  I can be contacted at (917) 
572-3468 or email me at mike@computerconciergeny.com 

Article Link: http://greatneck.patch.
com/groups/mike-kluboks-blog/p/
how-seniors-benefit-from-computers_90648acb 
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How to Resolve Issues in MH Parks
We get a lot of calls regarding various issues residents 

encounter in their parks.  Remember, enforcement of the law 
is up to you.   We will assist you but we simply do not have 
the time or resources to resolve issues for you. Before you call, 

write or email us, please work through the following plan:

Want a Quick interpretation of the LaW? 
consuLt the faQ handbook

Your first line of defense against many issues is the 
Frequently Asked Questions & Answers Handbook sold 
through Mobilehome Magazine.  To order, simply fill out the 
application on page 19 (all info kept confidential) and send 
it in with a check for $6 made out to Mobilehome Magazine.

Keep in mind that the 36 page Handbook, although 
published by Mobilehome Magazine 
(COMO-CAL), was compiled by the 
Senate Select Committee in Sacra-
mento.  You can trust their interpre-
tation of the Mobilehome Residency 
Law (MRL).  The Handbook gives 
easy to understand answers (about 60 
total) to many of the most often heard 
questions.  Here are just a few:

• What can residents do about 
managers who intimidate and 
harass?

• Is there financial assistance 
available to me to correct code 
violations in my home?

• Is management allowed to 
restrict parking and even have residents cars towed?

• Can the park prevent me from subleasing my home?

• Is it legal for our all-age park to change back to a senior 
only park?

• Do mobilehome park rules prevail over state law?

You can easily see the value of the Handbook.  It is well 
worth the $6 price and it supports Mobilehome Magazine at 
the same time.

read MobiLehoMe Magazine  
We have been publishing Mobilehome Magazine  for 

over two years.  If you have a computer you can go to www.
mobilehomemagazine.org to access all the magazines we have 
published.  There is a wealth of information to be found. 

Now you can even access LOCAL magazines from other 

areas in California to find out what’s happening there.

We will soon have a list of articles you can purchase from 
us that might help answer some of your questions.

forM an hoa
Two heads are better than one, but a Home Owners Asso-

ciation (HOA) is really the way to go.  They require three 
residents to get started and Mobilehome Magazine can help.

heLp us start a coMMunity Magazine
Q.  What’s better than a HOA? 

A.  Several parks networked together to form a mobile-
home community.  How can this be accomplished?  Simply 
by helping us form a distribution network in your area.  We 

already have local maga-
zines in Orange County, 
Sonoma/Santa Rosa, 
Oceanside/San Marcos/
Escondido and San 
Diego.  You can have 
your own magazine in 
your area.  Simply call us 
for details.    

archived articLes
We are excited to 

announce we now offer 
articles that have been 
published over the years 
by COMO-CAL and 

Mobilehome Magazine.  The first list can be found on pages 
12 and 13.  This list represents all important articles printed 
in Mobilehome Magazine over the last two years.  All are 
relevant to today’s problems.

You can receive one or all of these articles at nominal cost 
by writing us, emailing us or calling us.  You can use the form 
on page 19.

do you have a different issue?
What if the Handbook Doesn’t Answer Your Question?  

What can you do then?  If you have a computer, you can 
email us at fawodley@yahoo.com.  Please make your question 
short; otherwise you may not get a reply.  Or you can mail 
a short question to Mobilehome Magazine, P.O. Box 3774, 
Chatsworth, CA. 91313.  We will do what we can to answer 
your question or point you in the right direction. 
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Good Things Happen When You Donate
First of all, when we say a donation, what do we mean?  A 

donation can be money or time.  If everyone donated just 
$2, that would be terrific!  If some of you would donate 
just one or two hours of your time a month, we wouldn’t 
be concerned about having enough residents to distribute 
the magazine. We are not asking for much!  And we have so 
much to offer you.

Today, while we are establishing Mobilehome Magazine 
across California, your donations are critical.  However good 
things happen with every donation and by the way we guar-
antee 100% of your donation will be used for the magazine.  
Your donation in any amount helps us:

• Guarantee the success of Mobilehome Magazine, i.e. you 
will continue receiving the magazine in your area.

• Expand the amount of information that reaches your area 
each month, i.e. the number of pages of your local area 
magazine will increase.

• Expand into other areas in California, like San Jose, 
Sacramento, Hemet, San Gabriel Valley and others.

• Help you.  For instance the article on Kort and Scott.  
Your donation will help us send Mobilehome Maga-
zine to residents in all Kort and Scott parks.  Why is this 
important?  Because then Kort and Scott residents can 
network and work together to solve common problems. 

Today there are some added benefits you shouldn’t overlook:

• Make a donation of $5 or more and get two free archived 
articles (see the list on the previous page).

• Make a donation of $10 or more and we will answer 
one question or direct you to someone who will be able 
to answer it. 

• Make a donation of $25 or more and we will publish you 
as a SUPPORTER of Mobilehome Magazine.

• Make a donation of $50 or more and we will publish you 
as a    of Mobilehome Magazine  

Here is one recent example:

Diane emailed me (frank@mobilehomemagazine.org): 
My name is Diane (La Habra), and a couple of months ago 
you left a message on my answering machine asking how I 
had heard about your magazine ‘Mobilehome Magazine’.  I 
received a free copy in the mail and after reading it, decided 
it was an excellent publication and subscribed for a year and 
sent a small donation.  Your articles are very informative 
and you seem to be on the side of the (resident) owner. 

     I have an issue (regarding a enclosure around my utility 
meters).  This year, I got notice that I need a 3 foot clearance  

on all sides.  SCE had been here prior to this notice and said 
that if I put another gate on the front end that it would be 
fine for them to make any upgrades or service.  I immediately 
had my contractor install the gate and figured all was OK.  

Well the Managers sent me a letter stating that I was in 
violation of “Community Standards” page 4 paragraph 5 
and that it needed to come down.  I really do not want to take 
this enclosure down and feel I am being singled out because I 
have never been part of the “click” in the park.  I do not want 
to be evicted from the park but really don’t know if I have 
any rights.  I am hoping that you can give me some guidance.

Although I am not an attorney, I tried to give Diane some 
suggestions:  

• Who built the lattice work?  When?  

• Did you notify the management that you have found 25 
other homes with a similar problem?

• Did you know the park can not routinely inspect your 
property?  

• Who reads the utility meters?  Only the park?

Fortunately Diane was able to resolve her problem with the 
park.  I’m not sure how much I helped, but I received a $100 
donation and the following note a week later:

Dear Frank, Thank you so much for getting back to me 
so fast in email. Your words helped me in approaching my 
managers and getting my problem solved.  Use my donation 
to keep your magazine going.  It is a wonderful publication. 
Blessings, Diane

All I can say is Thank You Diane!  We at Mobilehome 
Magazine do not pretend we have all the answers or even 
some.  But we are here for you.  We have experienced the 
same intimidation, and harassment many of you have faced.  
We have been to court.  We have faced eviction.  Ultimately 
no one is immune.  That’s why it is so important to stick 
together.

peace of Mind vs a big Mac
That’s really the bottom line.  Wouldn’t you rather give up 

one big mac a year for the peace of mind knowing that you 
are supported by Mobilehome Magazine?  We are 25,000 
strong today and getting stronger.  

Soon we will be printing “remittance envelopes” to assist 
you to donate.  Please use them, if not today, then when you 
have a couple bucks.  No need to write a check or even give us 
your name.  Your donation will make good things happen to 
thousands of mobilehome owners across California.
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Now 2 Years of Articles     
Available  Direct  to You 

by 1st Class Mail 
    $.75 /page plus 
$.50 postage for                 

each 5 pages

Archived Articles Now Available 
Mobilehome Magazine (2011 to present) has published 

15 different magazines and about 350 pages of information, 
information that is still very relevant today.

Many of you have kept your Mobilehome Magazine for 
future reference. Now you can use this list to find any article 
quickly.  The numbers refer to the month, year and page.

 What about those of you who just now have learned about 
Mobilehome Magazine?  We have a solution:

• We reprint articles we feel are most important  and

• Now we offer anyone the chance to get an article(s) from 
our first two years of publication just by asking and giving 
us a small donation.  

Here is the initial list of articles available:

your rights
1. Distribution of information - Your right. 6/13(17)

2. Inheritance Rights. 11/11 (10-11)

3. Inheritance - What you need to know. 3/13 14-15)

4. Wash. State dispute resolution program. 

5. Nothing to fear. 8/13 (12)

6. Tubes - distribution. 5/13 (8)

7. Don’t let the park take away your rights. 4/13 (10)

8. Residents Bill of Rights. 1/13 (8)

9. Eleven commandments. 3/12(18)

10. Enforce your rights - It’s up to you. 1/12 (16-17)

Managers
11. Retaliation & what to do about it. 1/12 (8-9)

12. Interference of sales. 8/13(15)

13. A Word on your privacy. FAQ Handbook (30)

14. When can a park mgr. enter your space. 8/13 (11)

15. It’s your money - What would you do if you received a 7 
day notice? 11/12 (14-15)

16. How to handle tenants in a MHPark. 5/12 (11)

17. Park manager intimidation. 1/12 (6)

18. My philosophy by a park mgr. 9/12 (13)

19. The value of information by a park mgr. 5/13 (9)

20. Termination of park tenancy. 7/2 (18)

21. Evictions. 8/13 (18) & 1/12 (10)

tips and suggestions
22. How to choose a contractor. 5/12 (19)

23. Resident ownership.  1/13 (12-13) & 2/13(8-9)

24. Home improve for seniors easy living. 1/13 (19)

25. Remodeling a manufactured home. 2/13 (19)

26. Basic manufactured home tips-tricks. 1/13(20)

27. The clock is ticking by Myron Hughes. 11/12 (9)

28. Should I sign that long term lease. 3/12 (10)

29. Seller’s guide. 6/13 (6-7)

30. Ins & outs of home owner’s insurance. 9/12 (5)

31. Tips & suggestions. 9/12(15)

32. Estate planning. 3/13 (17)
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33. Aging in place. 3/13 (16)

34. Words of wisdom from female reps. 3/13 (10)

35. Getting organized. 9/11 (20)

36. What to do when you need to refinance. 7/12 (8-9)

37. Robo calling - getting the word out. 8/13 (8)

38. Putting the fun back in fund raising. 8/13 (7)

39. Form an HOA. 8/13 (13)

40. Who Should You Trust. 6/13 (12-13)

41. Disability and mobilehome living. 3/13 (20)

42. rent controL & fees

43. L.A. Vacancy Control. 4/13(19)

44. A tax story. 4/13 (16)

45. Rent control under siege. 3/12 (6-7)

46. $1700 rents for Los Angeles. 3/12 (8)

47. Chattel mortgage, personal property and real estate. 
4/13(17)

48. Vacancy decontrol. 5/12 (7)

49. L.A. R.S.O.  9/11 (11)

50. Property pass through. 4/13 (15)

generaL
51. Investing in mobilehome parks. 7/12 (10)

52. Bullish on mobilehome parks. 6/13 (8-9)

53. 15 minutes with a Utah Senator. 1/12 (12-13)

54. Free markets in mobilehome parks. 5/13 (12-13)

55. Mobilehomes in rental parks. 9/11 (6)

organizations
56. Senator Correa’s Mobilehome Conference. 2/13 (14)

57. Los Angeles MH Park Task Force. 2/13 (11,21)

58. MHOwners Association of America. 7/12 (17)

59. PHRAA fights unscrupulous  park owners. 11/12 (10-11)

60. The Select Committee on Manufactured Homes and 
Communities. 1/13 (5) & 2/13 (6)

61. Tenants Together.  1/12 (7)

62. Coalition for Economic Survival. 1/12 (7)

63. GSMOL & MHMag teaming. 6/13 (10-11)

64. Santa Cruz conference.  5/13 (10-11)

MobiLehoMe residency LaW
65. Mobilehome Residency Law  (MRL) 101. 7/12 (6) 

66. How to Use the MRL. 11/11 (4)

67. SB510. 4/13 (7)

68. Land lease law vs MRL. FAQ Handbook. (31)

reference
69. FAQ & Answsers Handbook.  8/13 (18) $6.00

70. Additions to FAQ. 1/13 (9)

71. Book - Mobilehome Wars. 4/13 (12-13)

MhMag & MisceLaneous
72. Survey on advocacy part I and II. 5/13 (14-18)

73. Birth of a new publication. 8/13 (5)

74. Letter to advertisers.  6/13 (18)

75. Your neighbor, my neighbor. 6/13 (14)

76. Forced condo conversions. 9/12 (10-12)

articLes by donna MattheWs
1. Eviction.

2. Water. 9/12(14-15)

3. Contract Law. 11/12 (7)

4. Judges - Pleadings. 1/13(16)

5. Rent Control Ord. vs Rent Review Ord. 2/13 (12-13)

6. HCD should enforce Title 25. (5/12(20)

7. New park owners - New leases. 6/13 (19)

8. Pass thru fees. 4/13(14)

9. Title 25. 9/12(8)

10. Termination of park tenancy. 7/12 (18)

11. Mobilehome rental agreement. 3/13 (8-9)

have a Question?  order an articLe
Ordering is simple.  Fill out the form on page 19.  In a 

note, give us the article numbers you want us to send you.

cost?
There is a nominal cost to purchase hard copies of the arti-

cles.  $.75 per page plus $.50 postage for each 5 pages. The 
FAQ Handbook (# 71) is still $6.  Some articles are more 
than one page.  Refer to the page numbers in the (  ).  For 
example Article #2, Inheritance rights, is 2 pages (10-11).  If 
you need help calculating cost, just send us an email or call 
us.

use theM!
These articles represent two years of hard work.  They are 

written by attorneys, expert advocates, and mobilehome 
owners just like yourself.  We feel they are accurate and worth 
your attention.  If you have an issue, we suggest you purchase 
a Handbook of Frequently Asked Questions (#69) and any 
articles that look interesting.  Such a small investment to gain 
a knowledge about many subjects of mobilehome living.
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PARK MANAGER: FRIEND OR FOE ?
Many of us homeowners have an 

answer to that question.    My guess 
is that any poll of homeowners would 
have negative  opinions for somewhere 
between 40 to 70 percent of their 
managers.  Have those managers really 
earned such a low opinion, or have they 
merely been so graded because of their 
boss, the Park owner?  We have to be 
honest and recognize that the manager 
is the “pickle in the middle”, charged 
with keeping  the owner happy (and 
their job intact), yet trying to deal 
with homeowners, service providers, 
mobile home salespeople, and all too 
often aging and deteriorating mobile 
home parks.  It’s not an easy job, often 
underpaid, and almost always filled 
by untrained or inexperienced people.                                                                         
There’s an old joke: “What’s the 
difference between a Park Manager 
and God?”  The answer is “God does not think he is a  Park 
Manager”.  While humorous, it is a little harsh.  But it is also 
very true in some cases.

I have lived in three mobile home parks over the last 28 
years.  My first experience was with Rancho Carlsbad in Carls-
bad, a park  that experienced as much turmoil (especially over 
exploding space rents) as any I have known about.  One of the 
owners lived in the park and the manager was a young lady 
named Kathy Griffith.  Kathy began her employment as park 
manager in 1977.  A large park with 504 spaces and about 
700 to 800 residents.  If you followed the 80/20 rule (80 
% happy and 20% unhappy), Kathy would have had about 
150 complaining residents to deal with.  Kathy’s tenure of 18 
years under a Park Owner ended when a group of residents 
managed to effect a purchase of the park in 1995, and now 
under resident ownership Kathy now has another 18 years 
as the community manager.  You cannot possibly be a bad 
manager and have that kind of longevity.  

What makes a good manager?  Qualities such as compassion,  
civil, polite, fair, responsive, and  a fair amount of intelligence.   
I  would also argue that a manger should be able to read and 
understand  and adhere to the Mobile Home Residency Law 
and Title 25.  A bad manger would be one lacking the above 
qualities, and who lies, deceives and bullies people.  There are 
some managers who take bribes  and give favorable treatment 
to some mobile home salespeople.  This should never happen, 
and fortunately it is the exception rather than the rule. There 
is no doubt that Park Managers have a difficult job.  Being in 
the middle requires guts to challenge Park Owners when they 

become too oppressive with home-
owners and intentionally ignore or 
violate the MRL and Title 25.

Their job, no matter whether they 
are deemed good or bad as a manger 
is made easier when the homeown-
ers are apathetic or fearful of “rocking 
the  boat” and making the manager or 
owner unhappy.  I have lived in two 
other parks for a total of about 9 years.  
I would give both of those mangers 
a 7 on a scale of 1 to 10.  I have to 
admit that both were constricted by 
their Park Owners.  As I said before, 
managers are concerned about hold-
ing on to their jobs.  Park Owners are 
concerned about their profits.  I would 
never claim that Park Owners are not 
entitled to a decent profit margin.  The 
truth of the matter is that mobile home 
parks are by and large, quite profitable.  

Most parks can be operated for about $200.00 per month per 
space, and that includes funding for reserves. The proof of this 
is found in the HOA fees of land/resident owned parks.  They 
range from $125.00 to $250.00 per space, with most being 
under $200.00.  Unlike apartment buildings, occupancy rates 
are about 99 percent in mobile home parks, thereby losing no 
income due to vacancies or turnover.

I come from a career in retirement community adminis-
tration, and as such, I was licensed by the State as a Nurs-
ing Home Administrator and as a Residential Care Facility 
Administrator.  In both case I had to know and follow tons of 
laws and regulations to hold those jobs.  At one point I also 
worked in Property Management for Condo and common 
interest associations.  While I was not licensed by the State, 
I still attained the CPM (Certified Property Manager) desig-
nation from the Institute of Real Estate Management.  Now 
I am not proposing such stringent type of qualifications for 
Park Managers, it would be a good idea to have some type of 
training and preparation for persons holding these positions.  
Perhaps someday, someone will come along and get some-
thing passed like the Davis-Stirling Act, but, so long as mobile 
home owners are considered less than other home owners, and 
Park Owners have control over our legislators  we will have a 
difficult time to effect any meaningful change that will ensure 
protection of our civil rights and property rights.   

Lloyd Rochambeau, San Marcos.  President, Lakeview 
Mobile Estates HOA
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The Philosophy of a Park 
Manager by Sharon

As the Manager of a mobile home park, clearly my guide to 
a good manager is based upon following the rules and regu-
lations.  I enforce the rules equally to everyone in the park.  
To be a good manager I find talking with the resident first 
before I give a notice of violation, 7 or 14 day notice or a 
3/60 can often solve the problem.   If after I have spoken 
to them and they do not comply, then they are written up.  
Having compassion and listening to the resident when they 
need a shoulder to lean on is the key.  As manager having a 
loving peaceful attitude towards the resident when speaking 
to them, I find it goes a long way.

Positive speaking and being kind towards a resident is how 
I approach situations even if it is an aggressive resident.  That 
is not the situation with everyone, but I would say to some-
one being aggressive lets step back and come together when 
we both can speak with calmness and not yelling or scream-
ing.  That does not work  Take yourself out of that situation 

and compose yourself and try to speak with the resident when 
both parties are calm and had a chance to think about it.

As a manager you must  learn how to work around people, 
know how to handle different situations and know how to 
keep everyone happy.  You must be friendly, kind and under-
standing and manage with a positive attitude.  Most of all 
show respect to others.  You get respect from the residents 
when you show respect to them.  

Being a positive Manger you still have  to equally enforce 
the rules.  There is no room for favoritism in my book. 

Above all a Manager must keep the park safe, looking beau-
tiful and a great community to live in.

La filosofía de un gerente 
del parque por Sharon

Como gerente de un parque de casas móviles, claramente 
mi guía para un buena administradora se basa en siguiendo 
las normas y reglamentos. Hago cumplir las reglas igual para 
todos en el

parque. Para ser un buen gerente que encuentro hablando 
con el residente primero antes de dar un aviso de infracción, 
aviso de 7 o 14 días, o un 3/60 a menudo puede solucio-
nar el problema. Si después he hablado con ellos y ellos no 
cumplen, entonces se escriben. Compasión y escucha al resi-
dente cuando necesitan un hombro para apoyarse es la clave. 
Como gerente de tener una actitud amorosa pacífica hacia el 
residente cuando hables con ellos, me parece que va un largo 
camino.

Discurso positivo y amable hacia un residente son cómo 
plantear situaciones incluso si es un residente agresivo. No 
es la situación con todos, pero podría decir a alguien siendo 
agresivo permite paso atrás y juntos cuando ambos podemos 
hablar con calma y no gritar o gritando. Eso no trabaja! 

Tomase fuera de esa situación y componerse y trate de hablar 
con el residente cuando ambas partes están tranquilas y tuvi-
eron la oportunidad de pensar en ello.

Como gerente debe saber a trabajar con gente, saber cómo 
manejar diferentes situaciones yA saber cómo mantener a 
todos contentos. Debe ser agradable, amable y comprensión 
y gestionar con una actitud positiva. Sobre todo respeto a 
los demás. Tienes respeto de los residentes cuando muestra 
respeto a ellos. 

Siendo un gerente positivo debes cumplir igualmente las 
reglas. No hay cabida para el favoritismo en mi libro. 

Sobretodo un gerente debe mantener el parque seguro, 
preciosa y una gran comunidad para vivir.
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Some Differences Between GSMOL 
& Mobilehome Magazine

ITEM gsMoL MobiLehoMe 
Magazine

neWsLetter

Name The Californian Mobilehome Magazine
Size  16 pages 20 & 24 pages
Frequency Bimonthly Monthly
Number of newsletters/magazines distributed/month 12,000/2 months 25,000/month
Cost to mobilehome owner community/year $75,000 (est) NOTHING
How readers rate content of publication N/A 80% say Terrific
Number of households reached in one year 12,000 (est) over 50,000
Content provided by Board of Directors Everyone
Newsletter available to Members Only Everyone
Has GSMOL written about MHMag? Visa Versa? Never Many times

staff / office/organization

Office staff paid? YES NO
Directors expenses paid? YES NO
Rent Office space?   YES NO
Paid lobbyist? YES NO
Attorney on retainer? YES NO
Has a Board of Directors that runs the organization YES Advisory Committee
Primary Focus? Legislation Information/Enforcement
Non Profit? YES NO
Current growth None or Negative 2,000/month
Projected members / magazines by 2014 12,000 (estimated) 40,000 (estimated)
Financial Reports in magazine NO YES
Leaders elected by members based on qualifications NO N/A
Conducts surveys of members/readers Seldom/Never Often
Years in operation 50 9
Resistant to change YES Open to change
Open to working with other advocates NO (not with MHMag) VERY
Open to members / readers feedback SELDOM YES - VERY

LegisLation

Does organization propose legislation? YES Sometimes
Number of contacts when and if support to pass or defeat  

legislation
12,000 25,000

Many have asked us to write about the differences between  
Mobilehome Magazine and GSMOL.  Please consult the table 
on the facing page.  Ultimately GSMOL is about legislation, 
Mobilehome Magazine is about organizing, networking, 

information, education,  openness, being responsive to our 
readers, promoting good relations with managers and resi-
dents, and enforcement of the law. Remember laws don’t 
enforce themselves, residents do.  Information is critical.
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$960?? 

*Free equipment and installation is contingent on a 24 month agreement for qualified customers

How much are you paying for TV + Internet + Phone service?   
 

With the huge increase in cable TV prices over the past few years TV, Phone, & Internet 
has become the most expensive monthly utility for most residents in California.   
 

Planet Earth Satellite offers an alternative from the traditional expensive cable TV,  
saving residents in California up to $960  their first year.  How much are you paying? 

 

See for Yourself What Our Customers are Paying 
 
TV Service for two TV’s          $29.99  Per month  (120 channels & Free HD) 
High-Speed Internet                $35.00  Per month   
Home Phone                               $24.99  Per month   
 
*Customers do not have to take all three services to take advantage of this pricing, if 
you only need one or two of the services you will still get these low prices!  
 

 

Call For FREE Price Quote:  1-(800) 354-2930

TAKE THE 5 MINUTE PRICE CHALLENGE & SAVE $960! 
 

Would you spend 5 minutes to save up to $960?  That’s all the time you will need 
to see what we can save you on your TV, Phone, & Internet service. 
 
The Three Simple Steps for the Price Challenge: 
 
Step One:      Call Planet Earth Satellite Toll Free  1- (800) 354-2930   
              “You will be greeted on the phone by a friendly live operator”   
 

Step Two:       Tell Us What You Need!  
                          Simply tell our sales professional what your needs are 
                          (how many TV’s you have, what speed internet your looking for) 
 

Step Three:  Compare your price quote to what you are currently paying! 
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Now, the original easy-to-use Jitterbug® is also 
your own mobile medical alert device. Why 
pay for an expensive, home-based emergency 
system and a separate cell phone when the 
Jitterbug does it all at a fraction of the cost?

SAFER  You just never know when a situation 
will arise when you need help. You could call 
a family member or a friend, but they may be 
unavailable, unqualified to help or unable 
to locate you.  With 5Star Urgent Response® 
on the Jitterbug, your phone becomes a mobile 
medical alert device. It’s no wonder 5Star® 
is the preferred choice of renowned safety 
expert John Walsh. Just press 5 and then 

* to speak immediately with an NAED 
Certified Response Agent. Using patented 
GPS, these Agents will quickly determine your 
location, evaluate your situation and get you 
the help you need. At only $2499 per month, 

you’ll save hundreds of dollars 
per year compared to our 
competitors’ separate phone 
and medical alert services.

SMARTER   Most cell phones 
need to be recharged nearly 
every day. That’s why the 
Jitterbug comes with the 
longest-lasting battery on 
the market. With up to 25 
days of standby time, you 
won’t have to worry about 
running out of power when 
you need it most.

EASIER  The Jitterbug Plus 
features a backlit keypad 
with big buttons and large 
legible numbers, while the 
improved speaker ensures 
all your conversations will 
be loud and clear. So 
you’ll never find yourself 
fumbling to make a call 
or struggling to hear what 
people are saying. 

With Jitterbug®, there are no contracts, no 
cancellation fees, and you get the support of 
award-winning, 100% U.S. Based Customer 
Service, available 24/7.  Call the toll-free phone 
number below to order your Jitterbug today.

Cell phone savings calculation based on industry leaders’ lowest monthly 
published fees (minutes may vary). Medical alert savings calculation based on 
PERS providers’ average monthly fees. All rate plans, services and applications 
require the purchase of a GreatCall phone and a one-time set-up fee of $35. 
Coverage and service are not available everywhere. Rate plans do not include 
government taxes or assessment surcharges and are subject to change. No 
roaming or long distance charges for domestic calls within the U.S. There are 
no additional fees to call GreatCall’s 24-hour U.S. Based Customer Service. 
However, for calls to an Operator in which a service is completed, minutes 
will be deducted from your monthly balance equal to the length of the call 
and any call connected by the Operator, plus an additional 5 minutes. 5Star 
service may not be available in remote or enclosed areas. You will not be 
able to make 5Star or 9-1-1 calls when cellular service is not available. 5Star 
service will be able to track an approximate location when your device is 
turned on, but we cannot guarantee an exact location. Jitterbug, 5Star, 5Star 
Urgent Response and GreatCall are registered trademarks of GreatCall, Inc. 
Samsung is a registered trademark of Samsung Electronics Co., Ltd.  ©2013 
Samsung Telecommunications America, LLC.  ©2013 GreatCall, Inc.    ©2013 
by firstSTREET for Boomers and Beyond, Inc.

888-
825-
7043  

A cell phone and 
medical alert service all in one.

The only all-in-one 
cell phone and 

medical alert device. 

Available in Silver
(shown) and Red.

NoContract

To order or learn more, call

 1-888-825-7043  
or visit www.jbugdirect.com

Please mention promotional code 50689.

47
60

2

SAVE 

$35 per m
onth 

with the Freedom 24 Plan.

Invest In Peace 
and QuIet

• Eliminate unwanted noise inside and outside of your house
• Make your home more energy-efficient
• Take advantage of our top-of-the-line soundproofing materials 

and large on-hand inventory

suPer soundProofIng
455 East Carmel Street, San Marcos, CA 92078

sales@soundproofing.org, www.soundproofing.org

toll-free: (888) 942-7723

Vol. 1   No. 3  September  201316                                                                                         Mobilehome Magazine -  Greater San Diego



The FAQ Handbook, 
described on the previous page 
is a “must have.”  Ordering is 
simple.  Just fill out the form 
below and send it with a check 
made out to “Mobilehome 
Magazine.”  We will mail your 
Handbook within 24 hours of 
receipt of your order.

support mHmag

There are several ways you 
can support Mobilehome 
Magazine.

a. Distribute in your park.

It is a big help when 
you volunteer to distrib-
ute MHMag in your park.    
Remember the law allows the 
distribution of the magazine in 
your park, but only by a park 
resident.  We will pay anyone 
volunteering to distribute in 
their park 5 cents per copy.

b.  Write an article.  

Remember, this is your magazine.  Please step up and write 
an article of interest to other mobilehome owners - what’s 
happening in your park, successes you may have had, etc.

c.  Please donate.  We 
publish Mobilehome Maga-
zine on a “shoestring” budget.  
Last year we distributed 
40,000 magazines. We appre-
ciate any donations you might 
send our way and please know 
100% of all donations go to 
support our efforts to educate 
and inform California mobile-
home owners.

d.  Send us your email 
address.  We soon will have an 
email network in California to 
link residents.

e.  Email or write us.  Tell us 
how we can improve MHMag.  
What kind of articles would 
you like to see?  And we appre-
ciate your feedback.

f.  Above all, please read 
Mobilehome Magazine and 
educate yourself.  You need to 
know the basics and where to 
go to get assistance.  We will 

continue providing you up to date, accurate information. 

THANK YOU FOR YOUR SUPPORT! 

Order Form for FAQ Handbook 

Order / Donation Form (PLEASE PRINT)

   NAME:________________________________________Date______________________________

 MAILING ADDRESS:_______________________ E-MAIL:________________________________ 

SPACE #__________CITY:_________________________STATE: CA .  ZIP:___________________

PARK NAME:_____________________________ PHONE #:______________________________
     I’ll deliver magazines in my park.  I need  ______ magazines.
  Donation Amount: $___________Please consider a donation of at least $2.   
          	 		FAQ	Handbook:	$6.00	(delivered	to	you	by	first	class	mail)
              Articles from pages 10-11.  Cost:  $.75 /page + $.50 postage/every 5 pages
                Thank You! Your donation helps us continue our work!
         INCLUDE CHECK OR MONEY ORDER PAYABLE TO “Mobilehome Magazine” 

MAIL TO: Mobilehome Magazine, P .O . BOX 3774, CHATSWORTH, CA . 91313-3774
                         THANK YOU FOR SUPPORTING MOBILEHOME MAGAZINE                              9/13
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VISA
MASTERCARD

DISCOVER
PAYMENT PLANS

Se Habla Espanol! 

MOBILEHOME
INSURANCE

HWB
                                       LIC#0782241                                      ©2012 Hughes West-Brook, Inc.  All Rights Reserved

www.hwbins.com     sales@hwbins.com
(800) 660-0204

Hughes West-Brook
Insuring your home for Over  

39 Years  
Family Owned Since 1973

Policies Include...:

Coverage available to $400,000!

Ask about Extended 
     Replacement Cost

LOw RAtES!
	  	 	  	

q Fire	 q	Replacement Cost Mobile Home 
q Wind q Replacement Cost Contents
q Liability q Falling Objects q Workers' Comp. 
q Tornado q Lightning q Theft 
q Smoke Damage q	Water Damage 	 q Explosion 
q Medical Payments   q Vandalism	 q Hail               

Hughes West-Brook is your Mobile Home Insurance Specialist.  
With us, Mobilehome insurance isn't a sideline. It's all we do. Give us a call!

	  	 	  	

	 YOUR CHOICE:
  •	Replacement	Cost	Mobile	Home
	 	 •	Stated	Value	Coverage
	 	 •	Cash	Value	Coverage
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