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Mobilehome Magazine
You have been selected, at random, to receive this 

promotional copy of Mobilehome Magazine.  Our goal 
is to tell you about our advocacy, provide you some 
truths about your rights, and hope you will join and 
support us in our efforts to protect you and the other 
million Californians living in mobile/manufactured 
homes.  We are your best bet to protect yourself.

Mobilehome Magazine started September 2011 in the 
San Fernando Valley.  It is a free magazine, advocating 
for the rights of mobilehome owners.  The only one of 
its kind!  All magazines are available to view at at www.
mobilehomemagazine.org or at www.comocal.org.  Just 
go to Magazines/Archive.

Since 2011, we’ve published, printed and distributed 
over 2,000,000 copies around the state.  Currently the 
magazine is distributed by the Vallejo Mobilehome 
Coalition (Miss Terri Pohrman) into Napa and Solono 
Counties.  It is also mailed into the greater Sacramento 
area, Orange County, the Inland Empire and North San 
Diego County. Our goal is to expand the magazine into 
your area; however, we need your help and support.  

Frank Wodley, Publisher

Mobilehome Magazine is the brainchild of Frank 
Wodley, long time advocate.  Frank formed the 
Coalition of Mobilehome Owners in 2004 and ran it 
for twelve years.  During that time he wanted to reach 

many more homeowners and the magazine was created.

source oF $$
The magazine is not just another pretty face.  It can 

be a source of financing for your regional group.  We 
have pledged to donate a portion of profits from the 
magazine to those who support it.  You’ve probably 
seen other magazines in your area - none promote your 
rights and none share their profits.  

hoW can you suPPort us?
There are several ways, but first simply email us at 

fawodley@yahoo.com and tell us you received a copy of 
Mobilehome Magazine and would like your neighbors 
and friends to receive a copy.  Why not?  It’s free and 
we’re the only honest organization advocating for your 
rights.

Next, we need advertising, since advertising pays the 
bills.  If you use a business, and can recommend them, 
perhaps they will advertise in the magazine.  Send us 
their business card and let them know about Mobile-
home  Magazine. All it takes is a few advertisers to have 
a free magazine in your area (3,000 copies minimum).

You will see as you read further, we will promote the 
formation of regional groups.  We will help organize 
meetings.  Use us, we are a valuable resource.
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There is a Solution
Do homeowners need an advocacy to deal with 

unscrupulous park owners and to protect their rights?  
ABSOLUTELY!  We are all in the same boat.  You are 
not exempt.  Bad things are happening all the time. Bad 
things can happen to anyone.  You can’t simply say they 
won’t happen to you.

We hope you’re convinced NO ONE is looking out 
for you or your rights because that’s reality.  It’s all been 
smoke and mirrors, orchestrated by park owners.  

It’s time to face that reality and go forward.  Only you 
can make it happen.  But how?  We suggest “circling the 
wagons” and organizing. Remember, there is Strength 
in Numbers!   All homeowners should make organizing 
their #1 priority.  

a.  You can get the ball rolling.  Step up, and have a 
meeting with your neighbors and friends in your home.  
Share this magazine (as you are one of a few receiving 
it).  Contact us (fawodley@yahoo.com) and let us know 
you want to organize and protect yourselves.  We want 
to help.  

b.  It takes time to organize; however, we want you 
protected in the interum.  We’ve gotten a head start 
with Mobile Home Owners Network (MHONET), 
i.e. we already have a growing list of homeowners that 
want to join and be protected.  As soon as we have 300 
homeowners pledging to join (sending no money yet), 
we will activate MHONET.  It will provide members 
low cost/no cost legal help to enforce  their rights under 

the Mobilehome Residency Law.

c.  How do you JOIN MHONET?  Simply send an 
email to fawodley@yahoo.com with JOIN MHONET 
in the subject line.  Use the application on page 9.

d.  Ultimately, we’d like to see you organize a regional 
group in your area.  We’ll help you set up a meeting 
where you can invite homeowners from parks in your 
general area to attend. How do you get the word around?  
Use this magazine.  We’ll promote your meeting. But 
you need leaders that have no ego, are open minded 
and willing to do the work necessary. Don’t worry about 
bylaws, dues, etc.  At least not yet.

e.  The goal of the organization is to help protect 
homeowners.  What does “help” look like?  The very 
first step is to have legal representation to enforce the 
Mobilehome Residency Law.  Without enforcement, 
you have no rights.  

f.  We suggest your Regional Group work with others 
around the state (of course they must also be formed).  
Together you will be strong.  

g.  Eventually there will be dues.  Keep them “in 
region,”  i.e. don’t send them to some other organiza-
tion like GSMOL.

h.  Use a portion of dues to fund legal help.  

i.  Support this magazine and as soon as it is profit-
able, we will share profits with your group.  Remember, 
the magazine is free.  You never have to pay us to use it.

This Just In
We just received an email about a group in Southern 

California.  The group, including attorneys, and 
advocates, agrees with the conclusions of The Great  
Deception and will promote it to homeowners in 
their area.  They have known that GSMOL is corrupt 
(perhaps before the book was written) and are aware 
GSMOL is acting against those it’s supposed to serve.

Of course this is good news.  Perhaps now homeowners 
will realize we’re not just tooting our horn.  We  are 
genuingly concerned about the mobile/manufactured 
home owner community.  

Mobilehome Magazine Has 
Moved

As of February, 2020 I’m officially moved to Tulare.  
I was able to sell my single wide mobilehome in 
Chatsworth for a profit.  This allowed me to afford a 
nice, stick-built home in the Central Valley, one of the 
very few places in California that are still affordable.

Correspondence should be directed to my new 
address:  1799 Brightside Street, Tulare CA 93274.  My 
email address has not changed:  fawodley@yahoo.com.

Perhaps soon I will write an article how I saved 
$8,000 in commissions when I sold my mobilehome.  
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Smoke & Mirrors by Frank Wodley, Publisher

I’ve been an advocate since 2004, formed a state-wide 
organization (Coalition of Mobile Home Owners - 
California) and published over 2,000,000 copies of a 
magazine like the Vallejo magazine your reading now.  
I’ve also written a book about our go-to state organi-
zation GSMOL, called “The Great Deception” and 
continue to try to help you today. See page 9.

Those who know me know I’m 100% for you, the 
owners of mobile/manufactured homes.  I know you’ve 
been “hood-winked” by the establishment.  Many 
praise GSMOL for all its hard work and accomplish-
ments over the years.  Many praise Senator Connie 
Leyva and the Senate Select Committee.  And many 
believe Housing and Community Development does a 
good job looking out for us.

Let me be “frank.”  It’s all smoke and mirrors.  It’s 
all a deception designed to keep you thinking you are 
protected, when actually you are not!  Just take a minute 
to reflect on a few things:

the MobilehoMe residency laW (Mrl)
Ever since I became a mobilehome owner, I’ve been 

told by GSMOL and the Senate Select Committee to 
get a copy of the Mobilehome Residency Law, study it 
and learn my rights.  That is exactly what I did.  And 
sure, it gave me a warm feeling knowing I had rights; 
however, I know now it’s all “smoke and mirrors.”  Why?  
Because laws are not worth the paper they’re written on 
if there is NO ENFORCEMENT.  Don’t believe me?  
Read on.....

Let’s go back to 1987 when The Senate Select 
Committee held a hearing titled “Mobilehome 
Residency Law Enforcement Problems (Mar. 1987).  
Go to page 10 of the transcript (it’s under the heading 
“Hearings” on the Senate Select Committee’s website 
(https://mobilehomes.senate.ca.gov/hearings):

The reason for this hearing is to delve into the 
question of enforcing the Residency Law. The 
Mobilehome Residency Law provisions, being Civil, 
not Criminal in nature, are basically self-enforcing. 
That is, when you have a violation or  dispute that 
cannot be resolved between the park owner and 
the resident, their ultimate recourse is through the 
legal system.  Some, however, feel, because of the 
costs of hiring an attorney and the delays in already 

clogged court calendars, that court solutions are very  
inadequate method of enforcing the law.

This Committee, as well as a number of legisla-
tor’s offices from whom we have hears, have many 
complaints concerning the (lack) of enforcement of the 
Mobilehome Residency Law.  I understand the Golden 
State Mobilehome Owners League has made enforce-
ment of existing provisions of law one of its priorities 
in terms of problems that need to be addressed.                                                                                           

 So what happened to GSMOL’s priority?  
NOTHING!  In fact there isn’t a viable means 
of enforcing the MRL today, some 35 years later! 
You might ask why didn’t GSMOL do anything.  
After all, they were very strong at that time (about 
100,000 members and an income of $1,500,000 
per year).  I spent two years writing “The Great 
Deception,” a book about the last 30 years of 
GSMOL.  You’ll find many answers in the book.  
Want a copy?  Simply email me and I’ll send you a 
copy.  $20 including postage and handling (it’s $30 
on Amazon).  

the senate select coMMittee

What about the Senate Select Committee?  In fact, 
I have no faith that they are in our corner.  They were 
very active in the years after they were formed (1983).  
They held 19 hearings in the 1980’s, 15 in the 1990s, 9 
between 2000 and 2010 and only one since that time 
(2016).  

Last year, I attended a town hall meeting in Pomona 
held by Senator Leyva.  She brought several boxes of the 
Mobilehome Residency Law.  (Smoke and mirrors - all 
is fine in the mobilehome community).  Never once did 
she mention the lack of enforcement because that’s like 
“letting the cat out of the bag.”

Senator Leyva also proudly mentioned the Committee 
was going to introduce legislation in 2020 to curb the 
problem of manager abuse in mobilehome parks.  That’s 
a good thing, right?  I absolutely agree. The plan was to 
train and certify park managers, the same approach they 
have preached for many years.  In fact, Senator Leyva 
held a hearing on “Manager Abuse” in 2016 where she 
and park owner representatives touted this approach.
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the Wrong aPProach.  it only Protects Park 
oWners - More sMoke and Mirrors

The issue of manager abuse is near and dear to my 
heart.  Managers in my park were very abusive, for 
many years.  In fact, that’s why I became an advocate.  
I’ve studied the problem and know managers are not 
the problem.  Sure, it will help if they have training.  
But that’s not the solution to the problem.  

My good friend Donna Matthews once testified in a 
hearing in 2004:  

The California Supreme Court ruled that property 
owners are responsible for the activities  (managers) 
in their park.

Gus Colgain, ex-president of CMRAA:  
We have some of the most brilliant lawyers in the 

country in Sacramento and they can find out.  If you 
can pass laws against businesses, industrial organi-
zations and tell them, “These are the laws that you 
have to be following or we’re going to fine you tens 
of thousands of dollars,” then you can find a way 
to hold park owners responsible for their managers. 
Make the person who owns that property, who 
gets the profit from our pockets, responsible.

SB-915.  The Senate Select Committee and GSMOL 
are protecting park owners.  The solution to manager 
abuse is not to train and certify managers, it is to 
sanction or fine park owners.  Then the abuse would 
immediately stop.

housing & coMMunity develoPMent (hcd)
Oh, I didn’t forget.  AB 3066 was passed and signed 

into law a couple years ago to provide the community 
with enforcement.  $10/year/resident.  Have you been 
assessed?  

It’s terrific that a pot of money is available to enforce 
the Mobilehome Residency Law; however, I believe 
HCD is absolutely the wrong organization to help us.

Let me provide just one example.  Several years ago 
in my park my friend had his home up for sale.  In fact 
several homes were up for sale.  

Our manager called a HCD inspector to come into 
the park and pressure these folks, by writing them up 
for various infractions.  Their efforts targeted only these 
folks who were selling their homes.   Why?  Because 
my park wanted to pressure them to sell to the park 

for pennies on the dollar.  And HCD was part of that 
scheme!  

Recently, up North, HCD was part of a scheme to 
evict some 35 residents from their homes.  I say HCD 
is not our friend.

July 2020 is the month when HCD will start taking  
complaints from people.  Mobilehome Magazine would 
like to keep track - send us a copy of your complaint 
and we’ll track how well HCD does its job.  We are 
very skeptical.

The GreaT DecepTion

Carol Brinkman, a newbee GSMOL board member, 
wrote a one-star review in an attempt to disuade folks 
from reading the book:

This is obviously a homemade and amateurish self-
published diatribe, sent to press with no editorial 
oversight to give it structure or even fix its many gram-
matical errors. It is a patchwork of disconnected and 
repetitive “suspicions” with little substantiation - from 
a disgruntled former member of a non-profit, who is 
trying to plant a seed of doubt about the “mothership” 
in an attempt to revive his floundering splinter group.

Carol is misguided.  Sure, I formed and ran 
COMO-CAL for twelve years, but I also shut it down 
when I realized a statewide group is not the answer.

The fact is, I have NO designs of running another 
group.  The book was never about me, it was about 
protecting and informing mobilehome owners.

By the way, not one person has challenged any of my 
findings in “The Great Deception,” although I’ve sent 
the book to several, including David Loop (attorney) 
and Bob Markley (President of OMHA). 

tiMe to circle the Wagons

I suggest homeowners wise up.  Neither GSMOL, 
HCD or the Senate Select Committee are in your 
corner.  Do not support them.  

Unfortunately, you’re your only hope.  Of course, I’ll 
help but I can’t and won’t do it for you.  Form regional 
groups with leaders who are open and honest. I’ll help 
fund them with the magazine and will continue to 
provide important, honest information so everyone 

can protect themselves. Thanks for reading! 
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We Want You Protected
Never in history have owners of mobile/manufactured homes had a viable means to enforce the Mobilehome 

Residency Law (MRL). And laws without enforcement are worthless.   That all changes today! Mobilehome 
Magazine and the Mobile Home Owners Network have teamed to bring all California homeowners an inexpensive, 
simple, and effective way to enforce the law, to receive important information and organize, all very critical to 
protect your home equity and rights.  (Application on Page 9).

Beginning today, we welcome your email letting us know you want to be part of this new program.  Simply send 
an email to fawodley@yahoo.com, write JOIN MHONET in the subject line and provide us with your contact 
info in the body of the email.  Send no $$.  We will email you when we launch the program.

Here are some questions/answers that will help you understand how the program works:

Question.  When will the program be launched, i.e. when can we get legal help, receive the magazine and call 
for advice?   Answer.  For the program to be viable, we will launch only after 300 homeowners have pledged to pay 
$24/year.  That will provide us $7,200, enough to hire an attorney, and administer the program.

 “Homeowner’s Insurance”
This article is the opinion of Mobilehome Magazine, and only 

Mobilehome Magazine.  We’ve been an advocate for a long time 

and we have a suggestion.  Every homeowner should be able to 

easily challenge illegal acts of their park owner and be protected 

against retaliation. 

Just like driving a car requires a drivers license, the ownership of 

a mobile home should require “homeowner’s insurance” to protect 

against illegal acts by their park (cost just $24/year).  Those without 

“insurance” should be fined or sanctioned.  Don’t let that statement 

upset you, we just want you protected and we can help!

you’re unProtected

Whether you like it or not, you’re not protected.  We’ve said 

this time and time again.  There has never been a viable way 

for mobile home owners to enforce the Mobilehome Residency 

Law (MRL).  If you don’t believe us, check out the Senate Select 

Committee  Hearing titled “Mobilehome Residency Law Enforce-

ment Problems (Mar. 1987)” at https://mobilehomes.senate.

ca.gov/hearings.

All 365,000 of us are sitting ducks and the park owners love it.  

In fact, we believe they are instrumental in making sure we are not 

protected.  The park owner’s group, the WMA, has done a terrific 

job allowing park owners to violate the law at will.  And many do!

it’s tiMe to break the cycle

Park owners love you.  Your apathy means millions of extra 

dollars in their pockets every year, mostly through interference of 

sales.  Of course you haven’t had this problem yet simply because 

you have not tried to sell your home.   And park owners will fight 

our idea of “owner’s insurance” tooth and nail.  

Let’s break the cycle.  Instead of us begging you to join and let 

us help you be pprotected, you should be driven to join on your 

own.  And you should encourage your friends and neighbors to 

join also.  

the catch 
There is one catch.  After you join a group, you must be vigilant.  

Watch to see we remain transparent, i.e. we publish information 

about membership and finances, and b) watch to make sure we 

actually do what we say we will.

you can trust MobilehoMe Magazine

We won’t steer you wrong.  We’ve always fought for you.  We’ve 

printed and distributed over 2,000,000 magazine at no cost to 
you.  We’d say we should have earned your trust by now  Help us 

help you.  It is time to protect yourself.  It is time to break the cycle.  

Protect yourself against park owners who violate the law!

don’t believe in organizing?

We believe “organizing” is your only hope. No one 
individual can fight a park owner. If you disagree, please 
fill out the questionaire on page 8 and help us under-
stand your reasoning.  Thank You!
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Question.  How much does the program cost per year?  Answer.  Only $24/year, $2/month or 7 cents a day.  
Peanuts to most homeowners!

Question.  What if I don’t need the legal portion?  Can I join and get a discount.  Answer.  Sure, how about 
$14/year to join without legal.

Question.  I’m afraid if I join, management will retaliate.  Answer.  a)  Management has NO WAY of knowing 
unless they can intercept your emails.  b)  Retaliation is against the law.  c)  Now you have the support of 
MHONET and an attorney who can advise management that it is illegal to retaliate.

Question.  I’m reluctant to give you my email address and contact information.  You might sell it or give it to 
others.  Answer.  Trust us, we will keep your information confidential.  NO ONE will see it.

Question.  I’m concerned that you will call me, perhaps asking for more money or something else.  Answer.  
There is no need to worry.  It won’t happen!  We simply have no need to call you, nor do we have the time.

Question.  Why is it critical I join?  I’ve never joined anything in the past and seem to be ok.  Answer.  a)  This 
is a huge opportunity for homeowners to finally organize, be informed and get low cost legal assistance. b)  You 
are not protected today.  The Great Deception let the cat out of the bag – our statewide “advocate” is not helping 
us, it is helping park owners.  c)  The threats are real.  There are unscrupulous park owners who are not satisfied 
collecting rents, they want a chunk of your home equity, and often get it at time of sale. d)  While you thought 
others were protecting your rights, park owners took over GSMOL.  Your apathy and complacency helped park 
owners.  Now the homeowner community is without protection.  Don’t let that happen again.  Join MHONET!

Question.  How will I benefit?  Answer. (1) You will receive an informative magazine every-other month by 
email – 6 total.  Eventually, as the program develops, you will receive a hard copy magazine, perhaps monthly – 12,  
(2)  You will receive discounts on the books we offer – The Great Deception ($20 - see page 9), Our Frequently 
Asked Questions Handbook ($7), Mobilehome Wars by Donald DeVore ($15), and Don’t Call Them Trailer Trash 
($25),  (3)  You will have access to our HELP-LINE (hours and days to be determined), (4)  You will be able to 
submit complaints to us which we will address in a timely manner.  We will decide if a consultation or a letter from 
our attorney is warranted.  There may be a small co-pay for these services.  Remember, there are very few attorneys 
that have experience with the MRL.  Those that do may charge between $175-$250 per hour.  (We, before we 
became advocates, paid $1000 to an inexperienced attorney for one letter.) We expect the co-pay for a consultation 
to be $50 for a half-hour, and about $100 for a letter.

Question.  How do I join?  Answer.  Send an email to fawodley@yahoo.com with JOIN MHONET in the 
subject line.  Then identify yourself in the body of the email.  Please send your mailing address, including park 
name, and your phone number.  (We will not call, just for our information) Send NO $$.  As soon as we reach 
the 300 count, we will email you to send us $24.  Make your check out to Mobilehome Magazine, and mail it to 
Frank Wodley, 1799 Brightside Street, Tulare, CA 93274.  We will notify you by email when we receive a total of 
$7,200 and can launch the program.

Question.  What about homeowners without email?  Answer.  They will not be able to participate without an 
email address; however, as the program develops, they will.  We will explain that transition later.  If they can use 
the email of a friend or relative, they can join by using that email.

Question.  Is this a good deal?  Answer.  Actually, we feel this is an excellent deal.  Remember, homeowners have 
no rights today and are not being protected by any organization, private or government.  Sure, there are a handful 
of regional organizations.  Some of them are doing good work; however, none of them offer a viable means to 
enforce the MRL.  We are the only ones that do.

Question.  Can you trust us?  Might we be taken over by park owners as happened to GSMOL?  Answer.  
Absolutely.  Remember, Mobilehome Magazine has furnished the community of homeowners 2,000,000 copies 
of the informative magazine at no cost to the community.  That’s dedication.  And we’ve run the Coalition of 
Mobilehome Owners – California for 12 years.  (COMO-CAL closed because we decided a statewide group was 
not the best way to serve homeowners, regional groups were.)
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Take Our Survey & Help Us Understand
1. Do you agree you are vulnerable when you lease the land under your home?  Yes____, No_____.
2. Do you agree that although you may not have a problem today, you could have a problem tomorrow (parks 

are often purchased which means your owners can change overnight)? Yes____, No_____.
3. Do you agree mobile/manufactured home owners in California are all in the same boat, i.e. we are a 

Community?   Yes____, No_____.
4. Do you agree that what happens to one homeowner can happen to others?  Yes____, No_____.
5. Do you care about your rights and protecting the equity in your home? Yes____, No_____
6. Would you know what to do if you received a notice (7-day, 10-day, 60-day)?  Yes____, No_____.
7. Are you worried about being evicted?  Yes____, No_____.
8. Are you worried about retaliation if you speak up or challenge the park?  Yes____, No_____.
9. What would you do if you received an eviction notice from your park? (Circle the letter(s) that apply) a)  

Search for help online, b)  Ask a friend or neighbor, c)  I’d write a letter  to management, d)  I don’t know 
what I’d do, e)  I’d ignore the notice. f )  I belong to MHONET, I’d consult with them. g)  Other.....

10. Do you feel either the government or a resident organization should assist you? Yes____, No_____
11. Do you know and understand how joining MHONET benefits you?  Yes____, No_____, Not exactly_____.
12. Why have you decided not to join MHONET?  (Circle the letter(s) that apply) a)  I think it would be a waste 

of money, b)  I don’t need legal assistance or information, c) I don’t have a problem that  would require an 
attorney, d)  I’m afraid if I join management will retaliate, e)  I didn’t know about MHONET, f )  Other (use 
another sheet of paper to explain). 

13. If you’d like to join MHONET, please provide us your email address so we can notify you when MHONET 
begins its “limited legal” program.  I’d like to join.  My email is ______________________________.

14. What have you done in the last 5 years to protect your rights and the equity in your home? (Circle the 
letter(s) that apply) a) Read Mobilehome Magazine, b)  Supported Mobilehome Magazine with a donation 
or by using one of their advertisers, c) Joined GSMOL, d) Joined another group, e)  Donated $$, f ) I haven’t 
done anything.  g)  Other. 

15. Why do you think the Community is so apathetic? (Circle the letter(s) that apply) a)  Residents are afraid, b)  
Residents don’t have $24, c)  Residents think they are protected already, d) Residents feel protection should 
be free, e)  Residents have faith the Mobilehome Residency Law protects them, f ) Residents believe a govern-
ment agency (which one?) will help them, g)  Residents believe a resident’s organization will help them 
(which one?), h)  Residents simply don’t care and want to be left alone, i)  Residents don’t think anything 
bad can happen to them. j)  Other.

16. Are you willing to step up and break the cycle of apathy?  That means spending the money to join a group   
you feel will protect you.  Yes____, No_____ 

17. Do you want to see Mobilehome Magazine continue providing you information?  Yes____, No_____.
18. Do you know you can reach us at fawodley@yahoo.com, 559-329-5651, or by writing us at Mobilehome 

Magazine, 1799 Brightside Street, Tulare CA 93274?  Yes____, No_____.
Please help us understand by taking this Survey.  You can save a stamp if you copy and paste it in the body of 
an email and send it to fawodley@yahoo.com with your answers circled.  We’ll also record your answers if you 
call us at 559-329-5651.  If you decide to join MHONET, don’t send any money, just let us know you want to 
join when our “legal” assistance program begins.  Let’s break the cycle.  It’s past time.  But only you can do it, 
we can’t do it for you.  Trust us.  We only want what’s best for you.  Thank You from Mobilehome Magazine.

20208Mobile Home Owner’s Network - California Edition



The “Great Deception” is about a non-profit organization formed to “promote the general 
welfare of the approximately 1.2 million mobile home owners in California.” The Golden 
State Manufactured-Home Owners League (GSMOL) was formed in 1962 by a small group 
of mobile home owners in San Jose and grew into a powerful organization of 100,000 members 
with an annual revenue of $1.5 million.

Then, about 30 years ago, GSMOL mysteriously began losing members, until today only 7,000 are 
left and the organization is in debt. This is a true catastrophe and effects every homeowner, even if 
they never heard of GSMOL. The “Great Deception” makes public never before seen information. 
It is a must read for all mobile home owners.

This book details important, previously hidden information on events between 1987 through 
the end of 2017. It strives to provide answers to the following questions:

 » What precipitated the decline? How could this happen? Who was involved?
 » What happened to the $20 million in member’s dues?
 » Why didn’t GSMOL leaders reverse the trend; although, the Community continuously 

offered suggestions and help.

Although GSMOL pledged to find a viable means to enforce the Mobilehome Residency Law 
in 1987 testimony, why are California homeowners still required to hire an attorney and go to court, a method GSMOL has known is not viable?

Why are there no solutions to manager abuse, the interference of sales, the distribution of information and the use of park clubhouses, still an 
issue in some parks?

The GREAT DECEPTION
California Mobile Home Owners - 
Victims of a 30 Year Conspiracy

Network (MHONET) Membership Request
 NAME:_______________________________________________ Date:______________________               

       MAILING ADDRESS:________________________E-MAIL:_____________________________

     SPACE #:__________CITY:________________________________ ZIP:____________________

     PHONE #:_____________________________PARK NAME:______________________________

           ____   Yes, I want to be protected.  Let me know when MHONET activates. 

          ___    I want to purchase a The Great Deception  ($20)                                  $______

         ____    I want to purchase a Handbook  ($5 + $2 mailing)                             $______

          ____    I believe in the cause and your good work.  I want to donate.           $______

           ____    I will help out.    ____  I will promote MHONET. 

Make Checks Payable to:  Mobilehome Magazine

                        MAIL TO:     Frank Wodley,  1799 Brightside Street, Tulare CA 93274                                                         3/2020
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Help Us Help  You
It has cost us considerable expense and time to reach 

out to you with this magazine.  We know you appre-
ciate our efforts to try to help you.  It isn’t every day a 
stranger extends a helping hand.

A strong Mobilehome Magazine is one that can 
provide you more help.  So if you support us and help 
us grow, it directly benefits you.

share With businesses

The next three pages represent our “Media Kit.”  They 
help inform a prospective advertiser what we can do for 
him and how he will benefit.  

So what businesses advertise in a magazine like ours? 
It is simple, anyone wanting to reach seniors. Anyone 
wanting to  reach owners of mobile homes.  The list is 

long:  painters, plumbers, carpenters, handymen, gard-
erners, insurance companies, health care companies, 
opticians, dentists, doctors, attorneys, etc.

All of us are consumers.  So local restaurants, grocery 
stores, 5 and dime stores, etc. would all benefit by 
advertising in our magazine.  And remember, our rates 
are very competitive and delivery is guaranteed.

alert us

We’re sure you can name at least a dozen businesses 
that would benefit by reaching 1,000 homeowners in 
your area each month.  Help us help you.  Get on the 
phone and give us a call or email Frank at fawodley@
yahoo.com.  We don’t bite and the more we can help 
each other, the better off we will be.

Other Ways To Help
Remember, this isn’t just about helping Mobilehome 

Magazine.  This is about helping yourself, your friends 
and your neighbors.  When we can start enforcing the 
Mobilehome Residency Law, then we have a real change 
to stop the cycle of abuse in our parks.  But it takes more 
than just one or two people.  It takes a community.

Many Ways

a)  Join MHONET.  Send us an email with JOIN 
MHONET in the subject line.  Our list is growing and 
soon we will be able to offer low cost/ no cost legal help.

b)  Advocacy costs money.  Homeowners are losing 
their homes to parks or having to sell them for pennies 
on the dollar.  Balance those thousands of dollars against 
a small donation to Mobilehome Magazine.  Donate 
$10, $20 ....to help same a home.

c) Volunteer to represent us in your area.  
d)  Volunteer to distribute Mobilehome Magazine in 

your park.  
e)  Share this magazine with your friends and neighbors
f )  Hold a meeting.  Form a regional group....
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Dear Business Owner: 

You may know us as Mobilehome Magazine. We’ve been advocating for owners of mobile/ manufactured 
homes since 2004. Mobilehome Magazine began in September 2011. We’d like you to know we’re changing 
our name to emphasize we serve OWNERS; thus, the name Mobile Home OWNERS Magazine. 

Distribution has always been the biggest challenged for any magazine’s success. The usual methods of clubhouse 
delivery or hand-delivery to homeowners have always been fraught with problems. Will homeowners pick up 
magazines at the clubhouse or will the person responsible for door-to-door delivery actually do their job? 

We are proud to be the first magazine to DIRECT-MAIL using the U.S. Post Office to owners. Your advertisement 
is now guaranteed to reach your potential clients, namely mobile/manufactured homeowners. 

Considerable Effort & Expense 
We’ve organized California into 21 specific areas, approximately 9,000 - 10,000 spaces per area. And we’ve 
spent considerable time, effort and expense to determine the mailing address of approximately 200,000 owners 
of mobile homes across the state. 

90% Coverage
Unlike our competition, our goal is to reach between 80% and 90% of all mobilehome owners in an area. A list 
of areas, including the number of parks in each city, is available upon request.  

Low rates & guaranteed delivery!  Act now.  Limited space.
Our goal is to start small.  We will start mailing magazines to 1,000 homeowners in an area.  Your advertising 
can be in each magazine, just contact Frank Wodley @ 559-329-5651 or email him at fawodley@yahoo.com

Advertising rates are very low!  A non-premium full page is just $250/1,000 magazines.  That’s one quarter to 
reach a potential customer by mail.  Compare that to at least 3 times the amount to print and mail a postcard!

M A G A Z I  N E
www.mhomeownersmag.com

MOBILE HOME
OWNERS

Mobilehome Owners Magazine, Frank Wodley Publisher, 
Wodley Printing,

  fawodley@yahoo.com,  559-329-5651

Media Kit  20201Mobile Home Owners Magazine
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PRICING (PER AREA PER MONTH)
AD SIZE             (width x height)             1,000 Copies Per Month.  

FULL PAGE             (7.25” x  9.75”)                                    $250                                                           

HALF PAGE            (7.25” x  4.75”)                                     $180                                                       

QUARTER PAGE   (3.50” x  4.75”)                                     $130                                                        

EIGHTH PAGE      (3.50” x  2.25”)                                     $ 90                                                        

Inside covers (pages 2 & 15) +25%, Pages 3 and 14 + 15%, Back cover +40%
Discounts for multiple areas.  Visa/Mastercard accepted (3% charge).

Reasons to Advertise With Mobilehome Magazine
Unlike our competition:

1. We can reach 90% of all mobile/manufactured home-

owners in California by mailing via the US Post Office.

2. We can reach approximately 1,200 parks and 200,000 

homeowners in California.

3. We reach one thousand homeowners each month in 

each “zone.”  We reach unique homeowners each month, 

never the same one.  

4. We will eventually reach 10,000 homeowners in each 

area.

5. Our magazines reach homeowners, directly in their mail 

box, at no cost to them.

6. Our magazines reach thousands more homeowners than 

our competition because they deliver to the same parks 

month after month.

7. All magazines are mailed, i.e. delivery of your advertising 

is guaranteed by the U.S. Postal Service.

8. Our competitors do not spend any resources on delivery 

of their magazines, while 60% of our expenses are related 

to mail delivery to homeowners.

9. Our magazines are printed in Full Color.

10. Our magazines assist mobile/manufactured homeowners 
in protecting their rights and the equity in their homes.

11. Our magazines offer money saving tips and suggestions.  

12. Every magazine is displayed online and articles direct our 
readers to find out more information on our website.  

13. We offer our readers a chance for cash prizes if they use 
an advertiser’s services, i.e. we actively promote your 
business in the magazine.

14. The number of pages for advertising in our magazines 
are limited to 6 pages per magazine which means your 
ad doesn’t get lost, as with some magazines having 
sometimes 20 pages of advertising.

15. We accept advertorials from businesses, so you can 
explain the benefits when someone uses your business.

16. Our rates are comparable to rates of our competition yet 
we offer so much more, to both you and our reader.

17. Our magazine has a long shelf life, i.e. readers keep it 
because of money saving tips and advocacy.

18. Our readers love us.

Media Kit  20202Mobile Home Owners Magazine
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Inside this issue
Need Help? Ask Us. 
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21
POTENTIAL MAGAZINES

2020 
MEDIA KIT 200,000

MOBILE/MANUFACTURED HOME OWNERS

3,200
AVERAGE SPACES PER MAG. PER MONTH

9,600
AVERAGE SPACES PER MAGAZINE

1,200
MOBILE HOME PARKS

MOBILE HOME OWNER’S MAGAZINE
PUBLISHER

• ORANGE COUNTY MAGAZINE
• SAN GABRIEL VALLEY MAGAZINE
• SACRAMENTO MAGAZINE
• VALLEJO/NAPA MAGAZINE
• NORTH SAN DIEGO MAGAZINE
• THE OTHER 16 AREAS.

FRANK WODLEY, PUBLISHER
559-329-5651

fawodley@yahoo.com

M A G A Z I  N E
www.mhomeownersmag.com

MOBILE HOME
OWNERS

THE ONLY DIRECT-MAIL MAGAZINE SERVING OWNERS  OF MOBILE/
MANUFACTURED HOMES IN CALIFORNIA.

 ADVOCATES SINCE 2004 &  ALSO PROVIDING MONEY SAVING TIPS FOR THE COMMUNITY.

Media Kit  20203Mobile Home Owners Magazine

202013Mobile Home Owner’s Network - California Edition



History of Coalition of Mobilehome Owners & Mobilehome Magazine

Upper Left:  Our friend attorney David Grabill (RIP).

National Group Conference in Salt Lake City 2010

Formation of South Bay Alliance 2010

Front Cover:  COMO-LAC in Sylmar 2004

Upper right:  Frank sworn in as GSMOL Chapter   

President, Chatsworth MHP (2004)

Frank visits Will & Frank -Blue Pacific (Aptos) 2010

Carpinteria brainstorm session 2006
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  Let Me Set The Record Straight by Frank Wodley, Publisher

In my 16 years as an advocate for  owners of mobile/
manufactured homes, much has happened.  And a 
recent communication with a leader in Oceanside has 
led me to believe there is some confussion about where 
I stand on advocacy.  So let me that a moment to clarify 
my position.  I will try to be short.

GSMOL.  I spent two years researching and writing 
a book about GSMOL called The Great Deception.  In 
it I present 30 years of documentation, from board 
meetings, conventions, personal communications, etc.  
I loved GSMOL and met many good friends through 
the organization.  It was my first opportunity to help 
homeowners in my own park, namely Chatsworth 
Mobilehome Park.  I trusted GSMOL’s leaders (Steve 
Gullage, Maurice Priest, Tim Sheahan, Milt Burdick).  
It didn’t take long, however, before I started questioning 
their decisions:

a)  Why didn’t they have a plan to turn around 
GSMOL’s loss of membership and revenue?  From a 
high of almost 1,000,000 members and a revenue of 
$1,500,000 per year to, in 2004, about 22,000.  

b)  Why didn’t they promote GSMOL more?  Such 
as mailing fliers into parks without GSMOL members.

c)  Why didn’t they help managers, boots on the 
ground, to help homeowners, especially financially?

I won’t dwell on this; however, myself and other 
managers had a hard time understanding the reasoning 
of the Board of Directors.  As you can read in my book, I 
worked hard to change GSMOL over the years, without 

success.  GSMOL’s membership and income continued 
to drop, year after year, at a time when homeowners 
really needed a strong statewide organization.

2016 Convention.  Prior to the 2016 GSMOL 
Convention, I had an idea to provide delegates more 
information on GSMOL’s losses and ways to improve.  
I organized a small group and started “savegsmol.org” 
online.  Our goal was to turn GSMOL around, i.e. to 
make it strong again.  Unfortunately few listened.

The Great Deception.  (see page 9)  I started writing 
The Great Deception to document my experiences 
as a mobilehome owner and my history in advocacy, 
starting as an associate manager with GSMOL.  By 
the time I had presented the 30 years of documenta-
tion, a lightbulb came on!  There was only one plausible 
explaination for 30 years of history, GSMOL had been 
inflitrated by pro-park owners in the late 1980’s.  It’s 
been a year since that time, and I’m now convinced 
more than ever.

My position.  I love GSMOL, the organization.  I 
have fought hard, to make it stronger, against those 
who wanted to destroy it. They have prevailed.  I am 
convinced GSMOL was inflitrated over 30 years ago 
by park owners, and continues corrupted today. I now 
know GSMOL can’t be saved and shouldn’t be saved. In 
my opinion, the board should close its doors.

So, is this the end of advocacy for homeowners?  
Hardly! It is the beginning.  Homeowners have NEVER 
been protected.  Read my next article “Smoke and 
Mirrors.”  
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 MOBILE HOME

INSURANCE

HWB
                                       LIC#0782241                                      © 2016 Hughes West-Brook, Inc.  All Rights Reserved

www.hwbins.com     sales@hwbins.com

(800) 660-0204

HUGHES WEST-BROOK
Insuring your home for  

Over 40 Years  
Family Owned Since 1973

LOw RAtES!
LOCAL SERVICE!

	  	 	  
	
q Fire q Replacement Cost MobileHome 
q Wind q Replacement Cost Contents
q Liability q Falling Objects   
q	Tornado q Lightning q Theft 
q	Smoke Damage q	Water Damage  q Workers'Comp.
q Explosion q	Medical Payments   q Vandalism 

Hughes West-Brook is your Mobile Home Insurance Specialist.  
With us, Mobilehome insurance isn't a sideline. It's all we do. Give us a call!

	  	 	  	

	 YOUR CHOICE:
  •	Replacement	Cost	Mobile	Home
	 	 •	Stated	Value	Coverage
	 	 •	Cash	Value	Coverage
	 	 •	Discounts	for	Home	and	AUTO

Coverage available to $400,000!

F o u n t a i n  V a l l e y ,  C a l i f o r n i a

DISCOUNT	for	Combining	
Mobile	Home	and	AUTO	

Insurance!

VISA
MASTERCARD

PAYMENT PLANS
Se Habla Espanol! 
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